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Abstract

The objectives of this article were 1) to study the demographic factors, behavioral factors, marketing
mix, and decision on buying functional drink; 2) to examine the demographic factors, behavioral factors,
and marketing mix affecting the decision on buying functional drink; and 3) to prepare the suggestions for
the entrepreneurs for functional drink to be applied with their businesses. The sample group was a total
of 405 consumers in Bangkok Metropolitan Region who bought or have bought functional drink which
was conducted with a random sampling method. The research instrument was a questionnaire taken
from Google Forms. The results were found that most of the sample group was male, aged 21-30 years,
who held a bachelor’s degree or a high vocational certificate, worked as a student or college student, and
earned income 15,001 — 20,000 baht, decided to buy alternative beverages in the category of Beauty Drink
because of loving its flavor or properties and considered the product from its product brand. The factors
of marketing mix were at the high level (X = 4.21), and the decision on buying the said beverages was at
the high level (X = 3.78). The results of hypothesis testing showed that 1) the different demographic
factors including age, occupations, and average income per month had a different impact on the decision
on buying the functional drink with the statistical significance at 0.05 level. 2) The different behavioral
factors indifferently impacted the decision on buying the functional drink with statistical significance at
0.05 level. Moreover, 3) the factors of the marketing mix including price and promotion impacted the
decision on buying the functional drink with the statistical significance at 0.05 level. This could explain
variation in buying the functional drink accounting for 60 percent. Also, the suggestions for the product
development to be consistent with the target group were that the entrepreneurs should plan the products,
ask for the consumers’ needs, supported the payment methods in the future, promote the sales of this
product constantly, launch ads on social media platforms such as Facebook, TikTok, or other platforms,

including launching other new promotions for consumers to receive and be more aware of this brand.

Keywords: Functional Drink; Decision on Buying; Marketing Mix; Consumer
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Figure 1: Conceptual Framework

FUNAFIUNINTIAY
1. YadguszunsaansiuanseiuinisdedulageiasesnuniadontiioguainiagAnuey (Functional

Drink) kAnMA19AY

56



o

fan: Aavdans nendansuasinalulad U0 1 20UN 1 (UATIAU-LUWI8): 2567
LAS: Liberal Arts, Science and Technology Article Number:20241809

2, ﬂﬁ]ﬁawqaﬂﬁumam%ﬁ'Lmﬂ&mﬁ’uﬁmsﬁm?{uslas?iyat,ﬂ%aq?{mmaLﬁamﬁaq%mmazmwmm (Functional
Drink) wang1ari

2. Hhfvdrnlszaunsnisnand snswad ansdnauladownd esd umadendiequninuarainuey
(Functional Drink)

UsEUNIUasnguA e

v v % [
[

Uszns Uszunsiildlunisidoasaide fuilaaluunnsamnuviuasiazUinuma idenieined
wanfusiedosfumadeniiioguammuazalueu (Functional Drink) ZslinsruvunUszansiuiueu Jsldgns
TunsAuumnguiiegne angrsvessedly (Roscoe, 1969) 91uau 405 Ay AasziIveladanngy fsgraiy
n1sgulaglduuulansivaininuyiazidu Ae 38nsqudiegrswuuiade (Accidental sampling) TagTld
wuugeunueaulal Ingliin ULUUARUINUMIEAUBINILNIG Google form
in3asilafldlun1sade

133981890 (Quantitative Research) 1a3 pailof 19lun153 31 dunuuaeunin (Quantitative
Research) Tnel# Goosle forms a1nns@inwnenas uisefiAeides N9ed) winAaiietosasiulenay o
flddunumdunisifunusmdoyaldedisiiussansam Tnsuuvasuniy uisesnidu 4 du ldun gl 1
Hadeuserinsaans drudl 2 Jadenginssuenans druf 3 Yadedrutszaunianisnain wazdiud 4
ﬂ’ﬁﬁ'@%ﬂﬁatﬂ%aqﬁumaLﬁamﬁaqmmmmgﬂmumm (Functional Drink)
nN13AsIvFRUIATBlaN1TITY

1. thuuvasunuUinwdidennny 5 au tienmvdeuaniniissmssesion nwild uaztunmen
AyflANNaDAAA DIVBILUUEBUAIY (Index of Item Objective Congruence: 10C) laR151314 0.60 - 1.00 uay
U%’UUEQLLﬁlﬂLﬁaaﬁinaazLﬁam%aqLlfuuaaumm (Rovinelli and Hambleton,1997)

2. nM31A1A13LE 037U (Reliability) vesuuvaeuny tasldnismandudszans aseu usia-sani
(Cronbach’s Alpha) wienaaeuderarulimdululuiimmuierdiy wazdauaenadetu wminedildainnis
Answsifiendaus 0.7 FulU uansiuuuaeunufisavhiudaouindetie awnsailunaseuausigiu thivldly
nsruumaidedely winlildihnisusudsudly Tnsnsmeaianudoiy lwwizannsamnUssanue (Rating
Scale) 5 5¢6U (Mg, 2559) KamenAIATILdeuTBsLUUADU M Ui SAAuideshuriniu 0.865
N3AATIEVtaYA

1. Ainmgiveyalasldafififanssamn (Descriptive Analysis) Lilelvmsudeyatiadoduyanaveney
wuugeun Tavanunsoliasizviuuuasuanls feil (nquen, 2559)

1.1 wuuasumuieiutiadeusennsemand waztadongfnssumand wanswaidudemiud (Frequency)

uazsouay (Percentage)

57



o

fan: Aavdans nendansuasinalulad U0 1 20UN 1 (UATIAU-LUWI8): 2567
LAS: Liberal Arts, Science and Technology Article Number:20241809

1.2 uuudeuaieafusgduAnifiuresdiulsyaunienisnatn uasmsdnauladeiniosiumadeon
Lﬁaqmmwuasmwmm (Functional Drink) LLamwaLﬂumﬁwqmasmqqqﬂ (Minimum and Maximum) A1AZWUY
\ade (Mean) LLaszﬁmwummgm (Standard Deviation)

2. MyTATIghieadfideoyunu (Inferential Statistics) [uadfflldvadeuanfigiuniside ieuansds
AruduiusvesiauUsdunasiutsa Tnsadaldlunisvedeuauyfigiu il

2.1 Mnshnzsimunlsusiuniadien (one — way ANOVA) Wisuifisuamuuanaassninaaade
YosnguAIog NNy 2 ngu

2.2 1¥n93p31298 Multiple Regression HieaSunsauduiussenineduysdassunnnit 1 fuazen

LUSANN 1 U

NAN13338
ayunan1sAnen

v N a

Mnmamsieneiteya msfnvdadeiiidvinadonisindulateiniesiumadondieguamuazaniu
9 agUnamsteseilagldadfidmenun fil

Jadguszvnsanans

HANSANYINUIY Ngudegwdlngiieny 21 - 30 U Seway 39.00 e Fevay 44.70 SeAUNTANW
USayaueis/Uaa. Sevay 54.80 endwiniSew/ Wn@nwn Sosay 39.80 s1eldiadesiaifiou 15,001 - 20,000 UM
Jeway 20.70 anunn lan Segay 64.70

UadengRnssuAnans

namsnwInuin nguiessalvgidendeiniesfumadonyssan Beauty Drink $osaz 26.70 (den
%0 1- 5 adwiaiteu Yorar 48.10 Fuverlusani/naeh Sovar 38.80 warfiarsananadud feuay 28.10

Jadedudszauninisnain

HAN1SANYINUIN ndudegedulvglianuddgsedadudiussauniamnainluningiu eglusesiy
10 (X = 4.21) fefiasansediunuin naudegrsdiulnglimiuddysundndusi agluseiuuin
(X = 4.35) 589a9u1A8 A1u31A1 agluszdunn (X = 4.19) srunisduaiunisnain eglusgauuin (X = 4.15)
waztieniigade sunsdndwining egluseduann (X = 4.14)
mié’m%u“la%aLﬂ'%'aq?{umaLﬁamﬁaqﬁumwu,azﬂ'mm*m (Functional Drink)
uamsinymud1 nauiegsdndlugfiianuAaiiudenisinduladorosrumadenidieguaimuazaiy

974 (Functional Drink) waeiuslaa egluszduunn (X = 3.78)

58



o

fan: Aavdans nendansuasinalulad U0 1 20UN 1 (UATIAU-LUWI8): 2567
LAS: Liberal Arts, Science and Technology Article Number:20241809

djunan1sAdaUdNLAZY

1. §adguszrnsmansiuandnsiuiinsdnduladainteshumadanivegunmniazanunaLangeiy

Table 1: Results of testing the relationship between demographic factors and the decision on buying
functional drink using One-Way ANOVA statistics.

(n = 405)
Uade Y )
JssunnsAnans Yoya SS df MS F Sig.
LN FENINNGY 9.25 2 4.63 4.90 0.08
nelungy 379.84 402 0.94
59 389.10 404
91 EEA e NIGH 41.49 5 8.29 9.52 0.00*
elungy 347.60 399 0.87
59U 389.10 404
FEAUNTANY JENINANGY 5.69 5 1.42 1.48 0.20
nelungy 383.40 400 0.95
59U 389.10 404
D1UN FENINaNgY 19.27 6 3.21 3.45 0.02*
elungy 369.82 400 0.92
59 389.10 404
swldadesedion  seninangy 18.87 5 3.77 4.06 0.01*
nelungy 370.23 399 0.92
59U 389.10 404
GRRERIT FEMINNGY 2.71 2 1.35 1.41 0.24
nelungy 386.38 402 0.96
39 389.10 404

a v

* ffuddaynneadng 0.05

A9l 1 ananseagudadeussrnsenaniunnenafuinisdadulederdosiumaiendiieguain
LAZAMINLANANAY fIgana One-Way ANOVA gsied

- e sEAUNIsANYT waranuamiiuanssudimadaduledoiedssiumadeniieguamuazainy
aulldumnenafiy sgradifoddymsadfiiseiu 0.05

- 97y 0130 warmeldindedafouiiuandstuiinsdaduladoiniesiumadeniiequamuazainy
Pauaneineiy egedtoddymieadffissdu 0.05 Tae 1) 01y 21 - 30 U fimsiaduladaindesiumaionite
AUNNLAZAILIN 1INNT1Y90188 1 4 2) 9T wifnnuuimenvuiinisdaduladewns esdumiadeniie
FUANHATAIUNLINNIIDNTN ANU1E/ Suienly way 3) Teldedeseiiou 10,001 - 15,000 Unnsiaaula

[
=)

FaLATeInNIdaneauANIarANNNINNITElabedeaaw 20,001 - 25,000 UM
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2. YadenpAnssurnansiuandnsiuiimsiaduladainanunaufenineg unmuasa 1 ULANA19 Y

Table 2: Results of testing the relationship between behavioral factors and the decision on buying
functional drink using One-Way ANOVA statistics.

(n = 405)
Uady Y
R ) aya ss df MS F Sig.
WORANTIUAEAS
UseLnnues JENINGY 6.18 4 1.55 1.61 0.17
Functional Drink m&ﬂ,uﬂaju 382.92 400 0.96
374 389.10 404
arwilunisio FENINNGY 3.58 3 1.19 1.24 0.30
melungy 385.52 401 0.96
37 389.10 404
wiawalunisiliende  seninngy 6.33 4 1.58 1.65 0.16
aeglungy 382.77 400 0.96
374 389.10 404
MINTU FENINNGY 7.02 4 1.75 1.84 0.12
aeglungy 382.09 400 0.96
374 389.10 404

a ) a sl L oa U a & A A & =
1NAITNN 2 ﬁqﬂqiﬂaﬁqﬂ‘ﬂﬂﬂﬂwqmﬂiiuﬂqﬁfﬂﬁwLLmﬂmqﬂﬂUNﬂqsﬁﬂﬁusL‘U“U@Lﬂi'@QWNW'NLa@ﬂLW@qmﬂWW

WAZAINLULANF1IAY A8ERR One-Way ANOVA wu3n Jadenginssumansiuanaisiuiinisdndulade

'
v o o aad

wIesRumMadeniioaun nkazatnliuanseiy sgwiidudAynsadansydu 0.05

]

Y
=1

3. Jadududssaunisnisnainiidnsnanenisinfuladoinashuniuaaniiogunnuazauey

Table 3: Results of testing the relationship between the marketing mix and the decision on buying

functional drink using Multiple Regression statistics.

(n = 405)
. Unstandardized Coefficients Standardized Coefficients
AUT t Sig
B Std. Error Beta
ATl 1.383 0.345 4.009 0.001
FUTIAT (X,) 0.345 0.095 0.207 3.652 0.001*
PuNITELEILNITRANN (X,) 0.265 0.079 0.190 3.349 0.001*

R = 0.352b, R Square = 0.60, Adjusted R Square = 0.120, Sta. Error of the Estimate = 1.036

v o

* fddAgyn1eaian 0.05
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