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KEYWORDS ABSTRACT

Service quality This research aimed to study: 1) the level of service quality, brand equity, trust,
Brand equity and brand loyalty of furniture customers in Bangkok Metropolitan area; and 2)
Trust the factors affecting brand loyalty of furniture customers in Bangkok
Brand loyalty Metropolitan area. This research applied quantitative methodology.
Furniture The samples were selected by convenience sampling. The research sample

consisted of 205 furniture customers. The research instrument was a
questionnaire constructed by the researcher. Statistics used for data analysis
included frequency, percentage, mean, standard deviation, and multiple
regression analysis. The research results were as follows: 1) All levels of service
quality, brand equity, trust, and brand loyalty were at a high level. 2) The
factors affecting the brand loyalty of furniture customers in Bangkok
Metropolitan area were service quality (X,), brand equity (X,), and trust (Xs).
These factors together predicted brand loyalty of furniture customers in
Bangkok Metropolitan area at a percentage of 63.60. The raw scores equation
was presented as follows:

Yeot = - 137 + .238%4(X,) + .263*%(X,) + 537**(X,)
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. Al (skewness) AalAe (kurtosis)
AUs

Statistic Statistic
1. AAIWUIAS -351 -326
2. AUANATIAUA 471 045
3. anulingda 346 -075
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NATNA 2 WU daudsdananudegsendng -351 fs 471 wazilAnaleisegsendng -.326 fis .045 Fepn
AL laLAY + 2 wagAraulaslalAy + 7 (Tabachnick and Fidell, 2007) wa@ne11@uUsI9Muai n1uanuasunf
(normal distribution)

M19199 3 N1SVAABUAIETINEURTING (multicollinearity)

Uadedenadannuindlunsndudn AMNTNUINT auAndud  analiingla (X))

Xy (X2

1. AMAINUINT (Xy)

.590** .605**
2. AANTIEUAT (X,) T57%
3. anulinala (Xs)
VIF (variance inflation factors) 1.68 2.50 257

v v ¢

PNEITNT 3 WU WeNMTUANUFUTUTTENTNAIMYTTATEN 3 Aulanudunusiulaeiiaioysening

v ¢

590-.757 lainuinddgymin1iesiudunsany (multicollinearity) Inadudsdasedanuduiusiueddidaisgnin 0.80

vamsnineazau agudulyaudennandewuiddglunsieszinisanaeennau wasdefinsulaeldada fn VIF

v
v A

(variance inflation factors) vasfuUsBassudaziiuds A1 VIF ldaasiiu 5 @inenddediien VIF ogsening 1.68-2.57
Juldmueuladorinue Fwvhniserunanisiasizinisanaesnneaeds Enter fem13197 4

M99 4 WNANITIATIERNITANDENY FeT5 Enter

{Jady b Std Error B t Sig.
fAsfl (Constant) -137 239 575 566
AMANUINNT (X,) 238 072 181 3.306** .001
ANANSIAUA (X)) 263 073 241 3.613% .000
Anulingla (xy) 527 076 472 6.969%* .000

R=.801 RSquare =.641 Adjusted R Square = .636  Standard Error = .333
F=119.75 Sig=.000

* sydueddyneadian .05 * syutiudduneadan .01
915197 4 nut Jadenunmuinns audnsauduazaulings dwanauinderudndlunsidudves
andulefiefluuangunnumiuas egiidedAyneadafisedu 01 nanisiinszidaduuseans andusiug
(R Square) iy 641 Ardudsyans anudnilunsdudiusunda (Adjusted R square) WINAY .636 wavAIAIL
ANALARBUNAMTFILYBIAINANAUNTIALAN (standard error) Wiy 333 anunsavihunensiuusvesanuAnAluns
duinvesgnAannesineslulnnunnumuas lafesas 63.60 lnvissadduadnsnanionnuddyanunlundes
auauR e anulinede (Xp) = 472 AAINTIAUAT (X;) = 241 AMAINUINIT (X,) = .181 wavlTouauNIIAZLULAY
vngeuinFluanaudwesgnduesineslunngunmamuns Tiwsd
Yiot= - 137 + .238"%(X,) + .263*%(X,) + .537*%(X;)
\deuaunawensalluguuuuazuuunasguldsed
9= 181%%(X,) + .261%%(X,) + .4T2*(X,)
3.2 afUTEkNa
3.2.1 madeulesfiuantunisaiiagiiuvesgaamnssumaiinasine
nan153dvagiouliiudewgAnssuduilaamesdneslunarnnigluussmalneivasundasluainifs

o v o

Feaenadasfiuanunsaliguszneumssesiuslvinuddyiunannielulsemanniu iWesnmsudsdunguusdy

o
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AAIAADBNLALNITTTADRIVBIRAINBd IS uNS nEAnaddluuni nsiianuliangda (B = .472) naneduladedd
SvBnageaaranuing wandliiiuilugedduilnafmadonuind uwasannsadsuiisudeyaldderuteamis
ooulay nsafnnudeiuisnaeidunagnsidaiinstsligsivegsenlunaaiiinisudedugs

3.2.2 AnuuANA19AINUITe lusfnuazdarunuln

msdunulmifiuandnsnauideneunth fe drduauddyrestfadeiidmaneninudng Feainalindad
ANTNAFIGA MIUAILAMAINTIFUAT UATAMAIMUINITAINANY Astlunnenenneues viiuns (2559) finuiinman
U3msiBvEwavan nsuanssilagioulsifudn luthmdilaie-19 uarluaniunisaiagsuiidusinafienussdasy Yilu
nslddneanntu anulindedananeduliafoddygean iWesnguilaadesnisenudulainnisamuioweiiae ids
\Wuauisangauagldnussezenazduauaglsidosionisgayde

wansAnwwuUysans 3 dedelummaded weliiunaniidudouresnnudiniusseuinatladsng q gl
aunsaiuldanmsfinutiadeusasduentumuanuideluefin msfitadei 3 fsmfuamseesuisauiuusld
63.60% ﬁf’ugnﬂ’mmﬁ%’aﬂum dnsde (2560) Afnwuame 2 dads wansiiiuinmsuesnmsmmesiadovanefundoutu
aliarudnlafinseuaquunniy

nsUsegndltluuiuneaialvnetagiu dmsumsaiunulinga Saduleduddygean fuszneunsmsitu
nsafremlusdalumsdiiugsio nslideyandntasifigndesnsudau nsfiszuuiudseiuidaay waznsaiis

U

Uszaunsalidauinegnesieiiies dldrAgyegeddlunaninegnguslaadsnslimnuddgiunmsasieanuduiusuazaiiy

=

Wetuluszaren dwmsunisasnaudnsaui fussneunmsdesuiunagnsiimngauivaniunsaitagdu wu n1swdu

v ¥

AANAUANANATlUNSAUTEErET MseenkuuTduildumsTdnuluthurdealain-19 Agauvieuantiuuin

q q

4

o

Pu visensiurudsBunazinedunadennduilaalniliniuddny Swandanna3delusfnigaduamediuaiiy

AILNURAZNITEDNUUY AMTUNITHAUIAUAMUTNT WiladanSnasan uidsastiaudidgy lnalamensusuguuuy

aa o ' o

nshiusnisianzauiveafdvia Wy nsysannisvesnsesuladuazeanlad msliAUsnwiiiuwnanilesudivia wae

nsdaevduinnnsuazvasnds Jaduarudesnislmifiintundalada-19 waslivsnglunwidenoundill

Tarauanuznagnsdmsvanunsailaglu nagnssserdulasiunisaisanulindadunisdeasilusida

N W

nsbimssudszAundaau uwaznisnevauswmelyuignAtediesinds wesuileduanuliuuueumaasegia nagns
FEHENANIILNTNAUIANAINTIFUAITABAARBITU New Normal 1wu tasiiaasaiunuseasddmsun1svinaunay
Wnsouludu vieduffniuguaimuazanulaensy wagnagnsseuzen Ingaineseuuiinereinsliuinisfiaseunay

AIUANITOBNUUY NTAAAY MIALATAY AUDINITONLNTA Lﬁ@ﬁ%’mﬂ’s’mQﬂﬁUﬁxijEj’l’JﬁUQﬂﬁ’]

4. un&asy

v
1Y) =

ns3defiAnuladeiidmadionnudndlunsduiivesgnaunesinesluunniavmuviuas Ingldngudieens
205 AW 9INgNAIUDY 3 wusuAtwi nansAnyImuitszauauAniuvegnddetadera 4 duegluseiugs wandli

wiwdgsiamlesdiaesluwangammumuasiinmsimuluiianidignaes wadadlonalunsusuugaiioasrsanuuwansig

e

waztiiuanulaiSeuniesnsudedu Jadenia 3 dauds Taun aunInu3ng auAnsdud waeanulingda dwanisuan

AepuinAluRSIAuAeEliTedRymsEta Tngaunsasiuiwihuernusnilasesas 63.60 Aulindadudadend
dvdwagean (B = .472) awseanaInsdud (B = .241) uavaan1muinisB = .181) sy mshunuilasioul
] a a Y a Y a P o v o v ! o6 v a & &
wiumsidsuwdamginssuduilaalugandalaia-19 alvanudrdyiuaiulindadewusualunisdnduladouniy

v

Tnglmgdumiifiyanguuagldnussegenisganesines
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darauauuzdmiugusznauns
AusznaumsmIsdnadiuauddlunmsamulaedunisasieaulindadududuesn dunsdearsildsda
JeUUSUUsEAuntaY wagnsadessaunsalilauinagiwmaiied sesawunfensnauIAnAInsIduAidenAd eIy

o

AnunesNsiidvesuslan uasmsusuussnuamuinslineauivgARdva
taiausuuzdmiumsidelusuian
msifeadwiolumsvsveuinludaimindy 9 Wewssuifsungnsauduilnalugfiniasing q Anvitlade

dianfin Ly n1sfudiudanedeunararmd sy vienansevureseamenisviseeulatitenuing uenaint aasld

Fn9ideuuURaNHaTY (mixed methods) e lamanaiBsdnvemninssuduilanuntu wasaslinuddyuesnis

o A

Fosaiiles mnelugaiinginssuduilaadsuulasegunng maldesunudnilunsduddaiaudiduesabs

FomsianagninImMInaaTitUszavsam nsAnwreidieduduiiazdilisiaasafusuarasnudbuly

panafifimsutdadugaldognsduszanam

AnAnssuUsEAA
yovaunsEATlin N miislumsnouuuvasunuilfauazmnlunsmessdddiniesionazmsiivsiusm

foyalunsil
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