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KEYWORDS ABSTRACT

entrepreneur This study aimed to examine the personal factors, competencies, and
market individual characteristics, as well as the behaviors of flea market
personal factors entrepreneurs in Suphanburi Province; and investigate the effects of personal
personal characteristics factors, competencies, and individual characteristics on the behaviors of flea
competencies market entrepreneurs in Suphanburi Province. The population consisted of

150 flea market entrepreneurs in Suphanburi Province. Data were collected
using a questionnaire, the quality of which was validated with item-objective
congruence (I0C) values ranging between 0.67 and 1.00, while the reliability
coefficients of each dimension ranged from 0.76 to 0.93. Statistical methods
employed included frequency, percentage, and multiple regression analysis.
The results revealed that entrepreneurs competencies and individual
characteristics-particularly sales skills, leadership qualities, and the ability to
handle immediate problem-solving-significantly influenced the behaviors of

flea market entrepreneurs in Suphanburi Province.
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