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ABSTRACT

Customer relationship management (CRM) is one of the strategies implemented by many
companies, so that they can survive in today's tisht competition. PT. Bank Riau Kepri SyariahTbk.
(BRKS) is currently not only able to survive but can become one of the largest banks in Indonesia.
The implementation of good CRM and increasing customer trust aimed at satisfying consumers is
one of their strategies to survive in the competition. The problem of Assurance (guarantee) of vehicle
security when parked and the security of customer goods and the physical safety of customers. Of
course, customers of PT. Bank Riau Kepri SyariahTbk. (BRKS) really want a guarantee of security from
the management of the PT. Bank Riau Kepri SyariahTbk. (BRKS) Batam office. Office security officers
must often control security in the office area and in the waiting room, so that there will be no loss
of customer goods and are equipped with cameras that are used according to their function to
facilitate the tasks of office security officers. The sampling technique used is purposive sampling.
The data analysis method used is quantitative analysis, namely validity and reliability tests,

descriptive statistical analysis, classical assumption tests, multiple linear regression analysis, t-tests
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and F-tests. For data processing using the SPSS version 23 application. Based on the data analysis,
the results of the study indicate that the variables in the study are valid and reliable. In the classical
assumption test, the data is normally distributed. In the partial test, the CRM and Assurance variables
have a positive effect, while in the simultaneous test, both variables have a positive effect on
customer loyalty at PT. Bank Riau Kepri SyariahTbk. (BRKS). This is based on the results of the F test
of 50.748 with a significance of 0.000.

Keywords: Customer Relationship Management, Assurance, Customer Loyalty

Introduction
Background

PT. Bank Riau Kepri Syariah is a sharia regional development bank in Riau province and Riau
Islands province, ustomer relationship management (CRM) is one of the many strategies
implemented by many companies, so that they can survive in today's tight competition.
Companies engaged in financial management or banking (banks), are one of the many types of
companies that have implemented CRM in their business activities. In addition, the community
that currently needs the role of banks in all their activities, has made CRM a strategy that must

be implemented by every bank in their daily activities.

PT. Bank Riau Kepri SyariahTbk. (BRKS) is a company engaged in banking and has long
implemented CRM as one of their strategies to increase satisfaction, even the level of customer
loyalty. The implementation of CRM carried out by BRKS is carried out in all BRKS institutions
spread throughout Indonesia, one of which is in Batam. The implementation of CRM implemented
by BCA is not only aimed at retaining their consumers, but also to attract potential new consumers

so that later they will start transacting and collaborating with BRKS Bank.
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Guarantee for public services carried out by PT. Bank Riau Kepri Syariah Tbk. (BRKS is
currently felt to have not met the expectations of the community. This can be seen from various
complaints from the community submitted through mass media and social networks. Of course,
these complaints, if not handled, will have a negative impact on PT. Bank Riau Kepri SyariahTbk.

(BRKS) Furthermore, it can cause distrust from customers.

Research Objectives

The purpose of this study is to determine the effect of:

1. Customer Relationship Management on Customer Loyalty of PT. Bank Riau Kepri Syariah Tbk.
(BRKS)

2. Assurance on Customer Loyalty of PT. Bank Riau Kepri SyariahTbk. (BRKS)

3. Customer Relationship Management and Assurance on Customer Loyalty of PT. Bank Riau Kepri

SyariahTbk. (BRKS)

2. Literature Reviews
Definition of Marketing

Marketing is an activity carried out by every company in pursuing its goals. The essence of
marketing is identifying and satisfying human and social needs. A brief definition of marketing is
satisfying needs profitably. Marketing is one of the most important factors in advancing a company,
especially companies engaged in goods and services. The success of a company is largely
determined by its achievements in the field of marketing. According to Retina Sri (2018) defines
that marketing refers to all efforts or activities to provide goods or services from producers to

customers, where these activities aim to satisfy needs and desires in some way called exchange
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Definition of Customer Relationship Management

According to Al Fajri et al (2020), Customer Relationship Marketing (CRM) is a core business
that integrates internal processes and functions and external networks to create and deliver value
to target customers in order to make a profit. CRM is supported by high-quality customer data
and facilitated by information technology. Meanwhile, according to Harris in Tjiptono (2015), CRM
is a technology-facilitated strategy to transform data-based decisions into business actions in order
to respond to and anticipate actual customer behavior. Based on a technology perspective, CRM
reflects the process of measuring and allocating organizational resources into activities that
provide the greatest return and have an impact on relationships with profitable customers. The
most important thing in CRM is knowing customers and to know customers, companies must

collect information and store information in customer databases and marketing databases.

CRM Components

A similar thing was also expressed by Husein et al (2019) who divided CRM into three main

components, namely:
1. Human Resources (People)

In this case, employees as implementers of Customer Relationship Management (CRM). In the HR
dimension, key factors that must be considered are such as organizational structure, roles and
responsibilities, company culture, procedures and overall change management programs. In
managing relationships or relations with customers, a personal touch or personal and human
touches are needed. Attitude and enthusiasm are needed from within business actors to be more
proactive in exploring and getting to know their customers more deeply in order to satisfy them

more.
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2. Process

The process includes systems and procedures that help humans to better recognize and establish
close relationships with customers. The organizational structure, operational policies and reward-
punishment systems must be able to reflect what will be achieved with CRM. CRM
implementation will change existing business processes, both business processes that involve

customers directly or indirectly. In CRM, all
Understanding Assurance

According to Tjiptono and Chandra (2016) Assurance is the knowledge and behavior of employees
to build consumer trust in consuming the services provided. This dimension is important because
it implies consumer perceptions of high risk of uncertainty about the ability of service providers.
Companies build consumer trust and loyalty through their employees being directly involved in
consumer relationships. Therefore, the components of this aspect include employee competence
including skills, knowledge possessed by employees to provide services, and company reputation
including matters relating to consumer trust in the business such as company reputation,

achievements and others.

Employee knowledge and courtesy and ability to maintain trust. Skilled employees who treat
consumers with respect and make them feel that they can trust the certainty as shown by the
company. Knowledge, courtesy and ability of company employees to foster customer trust in the
company. This includes several components including communication, credibility, security,

competence and courtesy.
The indicators of assurance are as follows:

1. Employees who foster customer trust.
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2. Make customers feel safe when making transactions
3. Employees who are consistently polite

4. Employees who are able to answer customer questions

Consumer Loyalty

According to Larasati & Hasbi (2016) customer loyalty is a customer who not only repurchases
goods and services, but also has a commitment and positive attitude towards the service

company, for example by recommending others to buy.

Requirements for Increasing Consumer Loyalty

Victor, Jorie, & Sumarauw in Lovelock (2015) defines that most consumers will be loyal to a

company if there is something that is beneficial to them. These things are:

1. Confidence Benefits. The feeling in the consumer that at least there is only a small chance that
something will happen that is not in accordance with consumer expectations, the ability in the
consumer to trust the service provider for the product, and receive very satisfactory service from

the company concerned.

2. Social Benefits. Consumers will be happy if the company concerned knows the name of the
consumer, establishes a good relationship between the consumer and the company, and feels

happy about the social aspects that are the result of a good relationship between the two parties.

3. Special Treatment Benefits. Affordable prices for consumers, satisfying extra services, and

consumers are the main priority in the company.
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Previous Researchers

Victor et al (2015) conducted a study entitled The Influence of Customer Relationship
Management and Trust on Satisfaction and Its Impact on Consumer Loyalty of PT. Bank BRKS Tbk.
In Batam. The purpose of the study was to determine the influence of CRM and trust on consumer
satisfaction and its impact on consumer loyalty of PT. BRKS Tbk in Batam. The similarity made by
Victor et al with the current study is using the Customer Relationship Management variable as a
variable (X) which is then sought for its effect on the Consumer Loyalty variable (Y). The difference
between the research conducted by Victor et al and the current study is that the previous study

used a path analysis tool, in contrast to the current researcher using multiple regression.

Solichin et al (2019) conducted a study entitled The Influence of Service Quality (Reliability,
Assurance, Tangible, Empathy, and Responsiveness) on Customer Satisfaction at Bank Kalteng
Muara Teweh Branch. The purpose of this study was to determine the effect of Reliability,
Assurance, Tangible, Empathy, and Responsiveness on Customer Satisfaction at Bank Kalteng
Muara Teweh Branch. The similarity made by Solichin et al with the current study is using the
Assurance variable as the variable (X), the analysis tools used are both multiple regression, and
the results of the simultaneous analysis have a positive effect. The difference in the study

conducted by Solichin is using customer satisfaction as the variable (V).

CRM (X1) H1l
/>‘ Loyalitas Konsumen (Y)
Assurance (X2)
H3

Capture 1. Multiple Analysis Model
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Hypothesis

The hypothesis in this study is stated as follows:

H1: CRM is suspected to have an influence on customer loyalty

H2: Assurance is suspected to have an influence on customer loyalty

H3: CRM and Assurance are suspected to have a joint influence on customer loyalty

3. Methodology
Type of Research

This research is a type of quantitative research because it is related to the processing of nominal
data in the research results later. Then, the research model used in this study is associative

research, namely to see the relationship between research variables.

Population and sample

The researcher determined the data population from the number of BRKS Batam customers and
then used the purposive sampling method to determine the sample because there are several
sample criteria that must be met. The number of samples determined by the Slovin formula

totaling 189 respondents.

Analysis Method
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The data analysis used in this study is as multiple regression analysis. The multiple regression

analysis model used in the study will be attached as follows:

CRM (X1)
H1 (X1Y)
Loyalitas Konsumen (Y)
H2
Assurance (X2)
H3 (X1 X2Y)

Capture 2. Multiple Analysis Model

Validity Test

According to Sugiyono (2015), validity test is defined as a test to determine the level of validity
of the questionnaire instrument used to collect data. For example, a questionnaire measures the
level of loyalty, whether each question is able to measure the level of loyalty in question. Based

on this, a validity test needs to be conducted in a study.

Reliability Test

Ghozali (2014) defines the purpose of the reliability test as measuring the questionnaire which is
an indicator of a variable or construct and the consistency of the measurement results, even

though it is used repeatedly.
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4. Results
Normality Test
Tabel 1. Uji Kolmologorov-Smirnov
Unstandardized
Residual
N 189
Mean 0,0000000
Normal Parameters®®

Std. Deviation 2,75452597
Absolute 0,122
Most Extreme Differences Positive 0,075
Negative -0,122
Kolmogorov-Smirnov Z 1,596
Asymp. Sig. (2-tailed) 0,712

Source: SPSS Data Processing

The results of the normality test above, it can be seen that the significance value for all regression

equations of 0.712 is greater than 0.05. This states that the regression model meets the

assumption of normality.

Multicollinearity Test
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Collinearity Statistics
Model
Tolerance VIF Keterangan
(Constant)
Tidak terdapat
CRM 0,751 1,332
1 Multikolonieritas
Tidak terdapat
Assurancce 0,606 1,651
Multikolonieritas
a. Dependent Variable: Loyalitas Nasabah

Source: SPSS Data Processing

Based on the table above, it can be seen that the Tolerance value of each independent variable
in this study has a large value of 0.10 and a small VIF value of 10 so that it can be concluded

that the regression model is free from multicollinearity symptoms.

Multiple Linear Regression Hypothesis Testing Results

Table 3. Multiple Linear Regression

Coefficients?®

Model Unstandardized | Standardize t Sig.
Coefficients d

Coefficients




Page |12

MFANSAINYINNG UWINEIBETUIRT UN 2 aTu? 3 (Auengu 2568 - SUIAL 2568)

Multidisciplinary Journal of Shinawatra University, Volume 3 Issue 3 (September — December 2025)

B Std. Beta
Error
(Constant) 21,908| 2,155 10,167 0,000
1 |CRM 0,496| 0,065 0,312 9,538 0,000
Assurance 0,354 0,046 0,077 7,157 0,049
a. Dependent Variable: Loyalitas Nasabah

Source: SPSS Data Processing

Partial Test Results
Based on the calculation results, it shows that:

1. Hypothesis testing of the influence of CRM on Customer Loyalty (H1) obtained a t-value of
9.538> 6.680 and a significance level of 0.000 <0.05, so it is concluded that HO is rejected, which

means that there is a very significant influence between CRM and Customer Loyalty.

2. Hypothesis testing of the influence of Assurance on Customer Loyalty (H2) obtained a t-value
of 7.157> 6.680 and a significance level of 0.049> 0.05, so it is concluded that HO is rejected,

which means that there is an influence between Assurance and Customer Loyalty.
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Simultaneous Test Results

Table. 4 Simultaneous Test

Model Sum of Df Mean F Sie.
Squares Square
Regression 1577,081 2 394,270 50,748 0,000°
1 Residual 1297,448 187 7,769
Total 2874,529 185

a. Dependent Variable: Loyalitas Nasabah

b. Predictors: (Constant), CRM, assurance

Source: SPSS Data Processing

The results of the regression test in this study show that the F test value is 50.748 with a

significance of 0.000. Where the F significance value is required to be less than 5%. Thus, it can

be concluded that all independent variables in this study simultaneously affect Customer Loyalty

(Y). This means that if CRM (X1), Assurance (X2) simultaneously increase, it will have an impact on

increasing Customer Loyalty (Y), conversely if CRM (X1), Assurance (X2) simultaneously decrease,

it will have an impact on decreasing Customer Loyalty (Y).

Results of Determination Coefficient

Table 5. Determination Analysis
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Model Summary®

Model R R Square | Adjusted R Square |  Std. Error of the

Estimate

1 0,741° 0,549 0,538 2,187

a. Predictors: (Constant), CRM, Assurance
b. Dependent Variable: Loyalitas Nasabah

Source: SPSS Data Processing

Based on the table above, the R Square value is 0.549. This means that the contribution of CRM
(X1), Assurance (X2) to the Customer Loyalty variable (Y) is 54.9%. While the remaining 45.1% is

influenced by other variables that are not included in this regression model.

Discussion
The Effect of Customer Relationship Management on Customer Loyalty

The results of the study conducted by the researcher show that CRM (X1) has a significant effect
on customer loyalty (Y) at Bank BRKS in Batam, the results of this study are in accordance with
the study conducted by Victor et al (2015) where the researcher found that the CRM variable has

a significant effect on customer loyalty.
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The Influence of Assurance on Customer Loyalty

The results of the study conducted by the researcher show that Assurance (X2) has a significant
effect on customer loyalty (Y) at Bank BRKS in Batam, the results of this study are in accordance
with the research conducted by Solichin et al (2019) where the researcher found that the

Assurance variable has a significant effect on customer satisfaction.
5. Conclusion and Recommendation

Conclusion

The conclusions in this study:

1. Customer Relationship Management implemented by BRKS Batam has a significant effect on

increasing customer loyalty at PT. BRKS Tbk. In Batam.

2. Assurance increased by BRK Batam has a significant effect on increasing customer loyalty at PT.

BRKS Tbk. in Batam.

3. Customer Relationship Management and Assurance together have an effect and significantly

increase customer loyalty at PT. BRKS Tbk. in Batam

Recommendation
Suggestions in this study:

1. The management of BRKS Batam should continue to maintain and even improve the CRM that
has been implemented so far. The improvement can be in the form of maintenance and addition
of ATM machines and maintaining good relations between BRKS Batam and their customers in

Batam
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2. PT. BRK Tbk, should improve security and comfort for their customers that they have
implemented so far, one of which is by continuing to develop security monitoring by installing

it in a position that is not reachable by the security team's supervision.

3. For other researchers who will conduct similar research, they should pay attention to other

factors that can affect customer loyalty.
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Abstract

In the evolving landscape of education, understanding the many learning styles of
students is crucial for formulating successful teaching strategies. Studies demonstrate that
students participating in technical-vocational teacher education programs are exhibiting subpar
performance in other academic subjects. The research aims to highlight the particular intervention
necessary for identifying learning styles in TVTE, necessitating a sophisticated teaching technique
that accommodates the varied learning preferences of students and aligns instructional strategies
accordingly. The research sought to identify the unique learning modalities used in the Technical
Vocational Teacher Education programs at the community college in Mauban, Quezon Province,
Philippines. To provide a comprehensive foundation and enhance the educational experience by
aligning new teaching methods with students' learning preferences. This improves engagement,
retention, and the use of material in technical-vocational education. Survey questionnaires were
used to ascertain and measure the degree and direction of correlations between variables using
quantitative correlational research. This is advantageous in education since it facilitates the
assessment of relationships and the forecasting of future trends. This data may then be used to
guide decision-making and enhance educational methods. The students' academic achievement
in the topic was highly connected with their learning methods. Results indicate that students

enrolled in TVTE courses completely concurred that learning strategies such as experiential
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learning, crossover learning, stealth assessment, and embodied learning significantly facilitate
comprehension, support across diverse educational contexts, and improve information retention
by enabling active application of knowledge to real-life scenarios, thereby enhancing problem-
solving abilities. Additionally, it fosters introspection in the learning process, enhancing
engagement via the incorporation of physical activities and sensory experiences. Furthermore,
students unanimously concurred that the utilization of technology supports in the enhancement
of their digital competencies and equips them for the exigencies of a technology-oriented future;
additionally, universal design for learning and gamification augment education by incorporating
elements such as rewards, competition, and interactive challenges into academic pursuits.
Kinesthetic learning indicates that students strongly concur that physical activities enhance
practical skills and foster a deeper connection to the material, while verbal learning enhances
communication skills through the articulation of ideas in both written and spoken forms, thereby
promoting a collaborative learning environment. This methodology fosters students’ analytical
reasoning, indicate that active learning is their primary preference among learning styles, whereas
gamification ranks lowest among strategies for enhancing motivation and engagement, resulting
in improved participation and performance, such as mitigating boredom during lectures and
fostering liveliness. The study revealed a significant correlation between innovative learning styles
and the preferred teaching strategies of students. The results suggest that active learning methods,
which involve applying knowledge in practical contexts, are highly regarded for their ability to
foster active participation and improve learning outcomes. These methods align with an
experiential learning approach, which includes hands-on activities and real-world applications,
proving effective in aiding students to develop skills and grasp theoretical concepts through direct
experience. Additionally, the adoption of teaching strategies that cater to students' learning
preferences may enhance academic performance. The community college is advised to
implement an intervention action plan to address the varied learning needs and preferences
within  TVTED courses to achieve educational objectives. Integrating experiential learning

techniques allows students to interact with the material actively and utilize their knowledge in
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practical situations. This method can boost understanding and retention, contributing to the
success of TVTED course program at the community college. Moreover, opportunities for tangible
learning experiences and real-world applications can demonstrate the relevance of their
education and heighten motivation. Creating a supportive and inclusive educational atmosphere

enables the community college to help students maximize their potential in TVTED courses.

Keywords: Innovative, Learning modalities, Pedagogical, Technical Vocational Education,

Strategies

Introduction

In the evolving landscape of education, understanding the many learning styles of
students is crucial for formulating successful teaching strategies. Understanding students'
preferred learning strategies is crucial for effective teaching and learning. Individuals have unique
learning preferences and styles that can significantly impact their academic performance and
engagement. By identifying and understanding the preferred learning strategies of students in the
Technical Vocational Teacher Education courses, educators can tailor their instructional methods
to meet these students' needs better. While there has been extensive research on learning
strategies in various educational contexts, limited studies have focused explicitly on the preferred
learning strategies of students in the Technical Vocational Teacher Education courses field. The
research gap highlights the need to explore students' learning preferences and strategies in their

specific program.

Several important research questions can be addressed by conducting a
comprehensive study on the preferred learning strategies of Technical Vocational Teacher
Education courses. For instance, what are these students' most commonly preferred learning

strategies? Do their preferences align with the teaching methods commonly used in the program?
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Are there any significant differences in learning preferences based on demographic factors such
as age, gender, or prior educational background? Answering these research questions can provide
valuable insights for educators, curriculum developers, and policymakers in technical vocational
education, particularly food service management. The discoveries can inform instructional design,
curriculum development, and teaching practices, ultimately leading to more effective and

engaging learning experiences for students in the program.

Moreover, understanding the preferred learning strategies of students in the Technical
Vocational Teacher Education courses can contribute to the broader body of knowledge on
effective teaching and learning strategies in technical vocational education. The findings can be
used to enhance the overall quality of technical vocational education programs, ensuring that
graduates are well-prepared to meet the demands of the food service industry and effectively
transfer their knowledge and skills to future professionals. By identifying the most effective
learning strategies for these students and addressing potential differences based on demographic
factors, educators can create more tailored and impactful learning experiences. The research
contributes to the advancement of technical vocational education and the preparation of

competent educators in the field of technical vocational education courses.

The research aims to investigate the preferred learning strategies of students pursuing

a Technical Vocational Teacher Education course and provide valuable insights for educators and

curriculum developers.  Educators can tailor their teaching methods to enhance student

engagement, motivation, and overall learning outcomes by identifying the most effective learning

strategies for these students. Consequently, continuous professional development for TVET

teachers is crucial. This development would enable teachers to improve their use of guiding
pedasogical principles in practice, facilitating quality learning and better graduate outcomes.

I. Literature Review
Pavlova et al. (2020) recommended combining STEM skills with Higher-Order Thinking Skills

into TVET curriculum. Participating in many classes and technical and academic courses enriches
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the curriculum and develops these talents. Okolie, et al. (2021) stressed the need for HOTS classes
to prepare students for the workforce. Hasan & Pardjono (2019) link HOTS to psychological,
physical, and experimental aspects. Teachers are important to HOTS effectiveness, according to
Tambunan et al. (2019), who emphasize thinking skills above classroom implementation.

Broad (2019) examined vocational instructors' methods for absorbing workplace
collaboration-based skills, technology, and information. The research claims vocational teachers
struggle in situations different from occupational knowledge formation. The complex and ever-
changing character of occupational knowledge makes it difficult to acquire and recontextualize
new methods and innovations from workplaces to educational environments. Research shows
that vocational instructors employ professional development to obtain new skills, technology,
and information to overcome these problems.

Carlsson et al. (2023) examined vocational instructors' socio-material perspectives on digital
instruction. They investigated its prospects and recurring problems. Workplace developments
need new vocational competence and digital technology standards. Digitalization influences
vocational education, although little is known about it. Semi-structured interviews with ten
vocational instructors from eight Swedish programs showed how digital technology helps teachers
implement educational techniques and improve students' vocational competence. Digitalization
also presents issues in keeping up with workplace developments and equipping students with
appropriate practical digital technology.

Wang et al. (2023) examined technical and vocational students' long-term learning
effectiveness under a school-wide theme teaching strategy. Technology has changed practically
every aspect of people's lives, leaving gaps in the new knowledge and abilities needed by the
future workforce and its trainers, according to Diao et al. (2022). To meet the professional
development goals of in-service educators, trainers, and TVET leaders, teachers' teaching
competency must be defined. A scale can help evaluate a teacher's instruction. Nessipbayeva
said that TVET teacher competence is gaining attention. TVET teachers' expertise should improve

instructional methodologies, boosting student success and application-oriented abilities.
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Tarat et al. (2020) compared Thailand's and Singapore's vocational education systems. The
survey interviewed 29 vocational education professionals from both nations. Thus, the Thai
vocational education system offered students an educational alternative. However, gaps in
university education, personnel shortages, and budgetary challenges hinder the development of
instructional techniques and the generation of a trained workforce to fulfill the demands of a
technologically advancing labor market.

Hammond (2019) evaluated teacher preparation program evidence and argued that
professional standards in licensure and accreditation regulations can improve quality. This
inclusion encourages educational institutions to adopt successful practices like performance-
based accreditation strategies and standards-based performance assessments, which measure and
develop teaching effectiveness. Srivastava (2022) observed that certain Indian schools use
innovative teaching methods. Modern teaching is outcome-driven and centered on the university's
vision, purpose, and goals.

Pangan (2021) sought to evaluate student satisfaction about the pedagogical approaches
utilized by Technical-Vocational and Livelihood Education (TVLE) instructors amid the COVID-19
epidemic. The research aimed to assess the frequency of various instructional methods employed
and the level of student satisfaction about the quality, attitude, and approach of their instructors'
instruction.

Alinea (2021) asserted that Technical-Vocational educators must synchronize their technical
and pedagogical competencies with academic and industrial standards to ensure graduates' job
success. The research evaluated the Technical-Vocational Teacher Education (TVTE) program from
the viewpoints of graduates and their supervisors in both educational and industrial settings. The
study employed a quantitative research methodology to assess the sufficiency of the abilities
attained by graduates for pedagogical and technical competence.

Salvador et al. (2022) examines the challenges and adaption strategies of Northern Technical
and Vocational Education (TVE) instructors when teaching disparate disciplines. Kilag et al. (2023)

emphasized the necessity of addressing challenges including the desire for creative pedagogical
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approaches and financial expenditures in infrastructure and technology. The study highlighted the
essential responsibilities of the government, educators, and the corporate sector in advancing
Technical and Vocational Education (TVE) and its impact on sustainable development.

Roallos (2021) examined the degree of implementation of pedagogical strategies and the
understanding of skilled educators concerning subject knowledge and pedagosgical goals as
outlined in the Philippine Professional Standards for Teachers (PPST). The research found
obstacles in the implementation of constructivist, collaborative, inquiry-based, integrative, and
reflective teaching methods. The implementation of these pedagosical techniques, mandated by
RA 10533, is expected to conform to educational standards and seamlessly integrate topic
knowledge with pedagogy.

Villanueva (2018) underscores the necessity of delivering advanced technical education;
nevertheless, while possessing highly qualified professors in disciplines such as culinary
technology, construction technology, cosmetology, and garment technology, the institution
encountered difficulties stemming from a deficiency of specialized instructors. The shift in the
educational system resulted in several instructors possessing degrees in livelihood education and
technology, rather than in specialized technical disciplines, therefore affecting their capacity to
fulfill the competency criteria established by the Technical Education and Skills Development
Authority (TESDA).

Rahmawati et al. (2021) investigated the fast progression of technology and its incorporation
into educational settings. They underscored the necessity for educators to proficiently integrate
technology with subject matter and pedagogical approaches. The Technological Pedagogical
Content Knowledge (TPACK) framework was examined as a method to improve the successful

integration of technology in education.

M. Methodology
The researchers employed quantitative correlational research to elicit pertinent

information on the preferred learning strategies of the Technical Vocational Teacher Education
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courses. Correlational research used to explore co-varying relationships between two or more
variables (Pacciano, 2021). Random convenience sampling was applied in selecting respondents
from the 1% year, to 4™ year students enrolled specifically in the course program of Bachelor of
Technical Vocational Teacher Education major in Food and Service Management at the
community college name Pambayang Kolehiyo ng Mauban in Quezon Province, Philippines, with
the total size of population of fifty (50) students in the academic year 2023-2024. This sample
techniques are unbiased since the respondents has the same chance of being chosen and
selection of respondents had no influence on the selection of other respondents. The
researchers developed, modified and adopt questionnaires based on the literature review and
validated with three (3) experts in the field of teaching and full-pledge masters in the technical
livelihood education and TESDA (Technical Education and Skills Development Authority) technical
vocational trainers and professionals. To make sure the internal consistency of the research
instrument, the researchers conducted a pilot testing to 15 respondents that are not included in
the study but with same characteristics and reliability test were executed. Based on the result of
Cronbach’s alpha, it came out; 0.94 which means that the research was excellent based on the
rule of thumb of results, value at < 0.90 indicates excellent.

The first part gathered are the demographic information from respondents, second part
focused on the preferred pedagogical strategies of the students, examining areas such as
experiential learning, use of technology, crossover learning, stealth assessment, and embodied
learning, third part assessed the students' perceptions of various learning styles, including
universal design for learning (UDL), active learning, gamification, kinesthetic learning, and verbal
learning. To ensure the reliability and validity of the questionnaire, the researchers conducted
tests using Cronbach's alpha.

The questionnaire was administered to the selected 1% year to 4™ year students enrolled
in the course program of Technical Vocational Teacher Education courses at community college
in Mauban Quezon, Philippines. Privacy, confidentiality, and anonymity were central to the

research process. The researchers protected participants' identities and responses, upholding strict
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confidentiality to build trust and safeguard personal information. The collected were classified,
tallied, analyzed, and interpreted using statistical tools to answer the problems. By applying
appropriate statistical techniques, researchers can enhance the credibility and persuasiveness of
their study, ensuring that their findings are robust and well-supported. The data gathered
interpreted using the:

Formula: P= (f)/ (N) x100

Where:
P = Percentage
F = Frequency

N = Number of Respondents
The researchers utilized weighted mean to analyze the preferred pedagogical strategies
by the student and perceptions of learning styles of the students. The percentage is used to
determine the profile of the respondents,
w=af+3f+2f +1f
n
Where:
W= Weighted mean
N = total respondents
f = frequency
The scale used for the preferred pedagogical strategies by the student and perceptions of learning
styles are the following:

Descriptive Rating

Scale: Statistical Limits Descriptive Equivalent
a4 3.26-4.00 Strongly Agree

3 2.51-3.25 Agree

2 1.76-2.50 Disagree

1 1.00-1.75 Strongly Disagree
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Since the p-value is less than 0.05 alpha, Reject the Null Hypothesis. As a result, a positive
correlation exists between preferred pedagogical strategies and learning styles of the Technical
Vocational Teacher Education courses. Kendall's Tau-b used as a statistical treatment to find a
correlation between the preferred teaching strategies and learning styles. It deemed necessary to

use this tool because the data appeared to be not generally distributed after several tests.

- nc—and
“V(n0-n1)(n0-n2)
n(n-1)
no = T’ where n is the data size

NC = number of concordant (x, y) pairs

nd = discordant pairs

tj(tj—-1 .
nl - 2 I( ] b1 (€] = number x values tied at jth value)

uk(uk-1
n2 = 2 ( ) (uk = number y values tied at kth value)

The researched use this range in interpreting the degree of association or relationship of

preferred pedagogical strategies and learning styles.

Range Interpretation

+1.00 Perfect Relationship
+0.80 — £0.99 Very Strong Relationship
+0.60 — £0.79 Strong Relationship
+0.40 - £0.59 Moderate Relationship
+0.20 - +0.39 Weak Relationship
+0.01 - £0.19 Very Weak Relationship

+0.00 No Relationship
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IV. Results And Discussion
The part focused on the findings, presenting, interpreting, and analyzing data gathered
from the respondents. Data samples with tied ranks require Kendall correlation coefficients.
Kendall's tau-b coefficient is better at identifying correlation between two non-parametric data
samples with ties. The section should include tables to summarize the facts and investigate detect
patterns and trends in preferred learning styles, examine variables influencing them, and consider
program pedagogical consequences. The interpretation should reveal these students' learning

preferences, skills, and weaknesses, and offer ways to improve their learning experience.

Table 1. Preferred pedagogical strategies of Technical Vocational Teachers Education course in

terms of Experiential Learning.

Statements WM Description Rank
1. Learning through experience helps me
3.78 Strongly Agree 1
improve myself.
2. Through experiential learning, | share my
3.58 Strongly Agree 3
experiences.
3. | understand my studies better when |
3.56 Strongly Agree 4
share my experiences.
4. Experiential learning lets me use my skills
3.56 Strongly Agree 4
in a situation.
5.1find it easier to do activities when based
3.7 Strongly Agree 2
on personal experience.
GWA 3.64 Strongly Agree

Legend: Strongly Agree (SA) 3.26-4.00, Agree (A) 2.51-3.25, Disagree (D) 1.76-2.45, Strongly Disagree
(SD) 1.00-1.75
Based on the researchers' analysis, Table 1 shows that the respondents have a general

weighted average mean of 3.64 in experiential learning. As a result, students strongly agree with
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experiential learning because it helps students enhance their learning. It allows them to learn by
doing, making the lessons more memorable and engaging. Their hands-on approach helps
students understand and retain information better. By actively participating, students can apply
their knowledge to real-life situations, enhancing their problem-solving skills. Also, experiential
learning makes education more effective and enjoyable for students.

Langkay (2024), The study's objective was to evaluate teachers' teaching approaches from
before the epidemic until the present. Teachers' pedagogical practices vary greatly depending on
the academic profile, including the number of instructional pedagogies training they have
attended, the kind of school from which they received their bachelor's degree, the subjects they

teach, and the sort of education they have received.

Therefore, experiential learning, as a hands-on approach, can bridge these variations by
providing practical experiences that cater to different teaching styles and student needs. By
integrating experiential learning, student-teachers can enhance their effectiveness across various

educational contexts and better support student learning.

Table 2. Preferred pedagogical strategies of Technical Vocational Teachers Education course in

terms of use of technology

Statements WM Description Rank
1. Using technology for studying is effective. 3.68 Strongly Agree 1
2. Technology helps me save time in
3.48 Strongly Agree 4
studying.
3. Technology in studying includes
3.44 Strongly Agree 5
interactive platforms.
4. Technology allows me to connect and
3.52 Strongly Agree 3

participate in distant activities.
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5. Technology in studying provides
3.60 Strongly Agree 2
knowledge and skills in digital tools.

GWA 3.54 Strongly Agree

Legend: Strongly Agree (SA) 3.26-4.00, Agree (A) 2.51-3.25, Disagree (D) 1.76-2.45, Strongly Disagree
(SD) 1.00-1.75

Table 2 shows the respondents have a general weighted average mean of 3.54 in the use
of technology. As a result, students strongly agree with using technology because it benefits their
learning. Technology enhances pedagogical strategies by making lessons more interactive and
accessible. It also allows for personalized learning experiences and provides a wealth of resources
to support and enrich students' understanding of the materials. Furthermore, technology enables
real-time feedback and assessment, helping students to improve continuously. It also facilitates
student collaboration, allowing them to collaborate on projects and share ideas more easily.

Specifically, Diao et.al. (2022), Technology has affected almost every aspect of existence.
As the world becomes increasingly digital, the future workforce and its trainers must cover more
knowledge and skill gaps. To help in-service educators, trainers, and TVET leaders improve their
professional development, teachers' teaching competency must be defined. Technology is
changing education; thus, students must use digital tools. Using technology in teaching makes
learning more dynamic and interesting. This method prepares children for a tech-driven future by

teaching them digital skills.

Based on the researchers' analysis on Table 3 below, the respondents have a general
weighted average mean of 3.40 in crossover learning. As a result, students strongly agree with
crossover learning because it benefits their education. Crossover learning combines different
subjects and real-world experiences, making learning more relevant and engaging. It helps

students see connections between various topics, enhancing their understanding and retention.
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Table 3. Preferred pedagogical strategies of Technical Vocational Teachers Education course in

terms of Crossover learning.

Statements WM Description Rank
1. Crossover learning enhances my study
3.22 Agree 4
experiences.
2. Crossover learning involves applying
3.40 Strongly Agree 3
knowledge from different subjects.
3. Crossover learning promotes a broader
3.48 Strongly Agree 1
understanding of topics.
4. Crossover learning lets me enjoy discovering
connections between subjects 3.48 Strongly Agree 1
dynamically.
5. Crossover learning strengthens critical
3.42 Strongly Agree 2

thinking and creativity.
GWA 3.40 Strongly Agree
Legend: Strongly Agree (SA) 3.26-4.00, Agree (A) 2.51-3.25, Disagree (D) 1.76-2.45, Strongly Disagree
(SD) 1.00-1.75

Their method also encourages critical thinking and problem-solving skills, preparing
students for real-life challenges. Also, crossover learning makes education more dynamic and
effective for students.

Specifically, Alinea (2021), Technical-vocational educators must honor the expectations of
both the academic community and the corporate sector. Crossover learning integrates academic
knowledge with practical commercial applications, fulfilling both educational and corporate
standards. By integrating many disciplines with experiential learning, students acquire essential

practical skills for the job. Educators may partner with industry experts to provide educational
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experiences that align with contemporary business trends and technology. This method enables

students to cultivate a range of abilities and utilize their knowledge in practical scenarios,

equipping them to address the difficulties and demands of academic and professional settings.

Table 4. Preferred pedagogical strategies of Technical Vocational Teachers Education course in

terms of Stealth assessment

Statements WM Description Rank
1. Stealth  assessment lets teachers
3.38 Strongly Agree 5
continually check my progress as a student.
2. Stealth assessment gives personalized
feedback to help me address knowledge 3.50 Strongly Agree 2
gaps.
3. Stealth assessment improves my overall
3.43 Strongly Agree 3
knowledge.
4. Stealth assessment helps create a positive
3.52 Strongly Agree 1
learning environment for me.
5. Stealth assessment helps hone my abilities
3.42 Strongly Agree 4
and critical thinking.
GWA 3.45 Strongly Agree

Legend: Strongly Agree (SA) 3.26-4.00, Agree (A) 2.51-3.25, Disagree (D) 1.76-2.45, Strongly Disagree

(SD) 1.00-1.75

The Table 4 above shows the respondents have a general weighted average mean of 3.45

in the stealth Assessment. As a result, students strongly agree with the assessment because it

reduces test anxiety by seamlessly integrating assessment into everyday learning activities. It
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provides continuous feedback on student progress, enabling educators to adapt teaching
methods in real time. Assessing students in authentic contexts ensures that learning outcomes
are relevant to real-world applications. Also, stealth assessment encourages students to reflect
on their learning process, promoting deeper engagement and knowledge retention.

Specifically, Salvador et al. (2022), teaching subjects outside specialization is one of
teachers' primary concerns in the Philippines, particularly in Ilocos Norte. Therefore, stealth
assessment can address this issue, allowing teachers to assess students' understanding across
various subjects, regardless of their expertise. It provides a flexible assessment approach that
integrates seamlessly into diverse learning activities, ensuring students' grasp of essential concepts
is evaluated consistently. Their method also offers continuous feedback, enabling teachers to
identify and support students' learning needs in subjects outside their specialization. Lastly,
stealth assessment supports teachers in maintaining educational standards and fostering

comprehensive student learning across different subject areas.

Table 5. Preferred pedagogical strategies of Technical Vocational Teachers Education course in

terms of Embodied learning

Statements WM Description Rank
1. Embodied learning makes studying
3.46 Strongly Agree 4
interactive.
2. Embodied learning helps me remember
3.48 Strongly Agree 3
information more effectively.
3. Embodied learning promotes active study.  3.58 Strongly Agree 1
4. Embodied Learning can  improve
movement, coordination, and spatial 3.42 Strongly Agree 5

awareness skills.
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5. Embodied learning encourages creativity
3.50 Strongly Agree 2
through physical expression.

GWA 3.49 Strongly Agree

Legend: Strongly Agree (SA) 3.26-4.00, Agree (A) 2.51-3.25, Disagree (D) 1.76-2.45, Strongly Disagree
(SD) 1.00-1.75

The Table 5 shows the respondents have a general weighted average mean of 3.49 in
embodied learning. As a result, students strongly agree with embodied learning because it
enhances education by involving physical actions and sensory experiences in learning processes,
making lessons more interactive and engaging. Their approach helps students better understand
abstract concepts through hands-on activities, improving the retention and application of
knowledge.

Additionally, embodied learning promotes active student participation and collaboration,
fostering a deeper connection to the studied material. Also, it supports holistic learning by
integrating cognitive, emotional, and physical aspects, thereby enriching students' educational

experiences.

Moreover Williams, (2020), the vocational education system in several nations, particularly
the Australian system with which the author is acquainted, plays a significant role in delineating
the information and abilities students must acquire to be employed in various industries.
Consequently, embodied learning prioritizes practical, experiential engagement that corresponds
with industrial requirements. Through participation in embodied learning activities, students may
replicate real-world experiences and cultivate the particular abilities required by their prospective
careers. Their methodology guarantees that educational experiences are academic, practical, and
pertinent to professional readiness. Furthermore, embodied learning enhances comprehension of
industry-specific techniques by immersing students in interactive environments that replicate
professional contexts. Ultimately, it equips students to proficiently address the demands and

problems of their selected industry.
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Table 6. The perceptions in learning styles that must be used by students in the Technical

Vocational Teachers Education in terms of UDL.

Statements

WM

Description

Rank

1. Universal Design Learning aims to make study
materials and methods accessible to me.

2. Universal Design Learning accommodates
different learning styles, ensuring content can
be accessed in ways that match my
preferences.

3. Universal Design Learning can offer easy
methods for my studying.

4. Universal Design Learning recognizes that my
learning can have various ways of being
presented for my understanding.

5. Universal Design Learning helps address
potential learning barriers, ensuring all
students have equal opportunities to access,
participate, and demonstrate their

understanding of the curriculum.

3.34

3.40

3.32

3.38

3.36

Strongly Agree

Strongly Agree

Strongly Agree

Strongly Agree

Strongly Agree

GWA

3.36

Strongly Agree

Legend: Strongly Agree (SA) 3.26-4.00, Agree (A) 2.51-3.25, Disagree (D) 1.76-2.45, Strongly Disagree

(SD) 1.00-1.75

Based on table 6, the respondents have a general weighted average mean of 3.36 in

universal design for learning. As a result, students strongly agree with universal design for learning

because it provides multiple means of representation,

engagement,

and expression,
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accommodating diverse learning styles and needs. Their approach ensures that all students have
equitable access to learning materials and opportunities, promoting inclusivity in education. By
allowing flexibility in how students access and demonstrate knowledge, UDL supports
personalized learning experiences, enhancing motivation and participation. Also, UDL helps create

a supportive and accessible learning environment where every student can succeed and thrive.

However, Adeniran (2020) highlighted the correlation between the effectiveness of
educational resources and the skill in utilizing teaching-learning tools. Consequently, Universal
Design for Learning promotes the establishment of adaptable learning environments that cater to
various learning styles. Universal Design for Learning guarantees that educational resources are
accessible and functional for all students, irrespective of their skills or learning styles. Through
the integration of UDL, instructors may develop instructional techniques and resources that
accommodate diverse learning styles, therefore assuring successful engagement with the topic
for all students. This method facilitates tailored learning experiences and significantly improves
educational results by catering to individual requirements and preferences.

Table 7. The perceptions in learning styles that must be used by students in the Technical

Vocational Teachers Education in terms of Active learning.

Statements WM Description Rank
1. Active Learning helps me express my
3.64 Strongly Agree 2
opinions.
2. Active learning makes remembering what we
have learned easier because | engage in 3.62 Strongly Agree 3
discussions.
3. Active Learning promotes skill development
3.66 Strongly Agree 1
and critical thinking.
4. Through active learning, | get to apply
3.56 Strongly Agree 4

theoretical ~ knowledge  to  real-world
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situations, making learning more believable
and applicable outside the classroom
5. 1 bring my experiences to life through active

3.64 Strongly Agree 2
learning by interacting with my classmates.

GWA 3.62 Strongly Agree

Legend: Strongly Agree (SA) 3.26-4.00, Agree (A) 2.51-3.25, Disagree (D) 1.76-2.45, Strongly Disagree
(SD) 1.00-1.75

The analysis shows in Table 7 that the respondents have a general weighted average mean
of 3.62 in active learning. As a result, students strongly agree with active learning because active
learning engages students directly in the learning process through activities like discussions,
problem-solving, and hands-on tasks. Their approach fosters a more profound understanding and
retention of knowledge by encouraging students to apply concepts in practical situations. Active
Learning also promotes critical thinking and collaboration skills, preparing students for real-world
challenges. Students develop a sense of ownership and responsibility for their learning outcomes
by being actively involved in their education. Also, active learning enhances educational
outcomes by making learning more dynamic, engaging, and impactful for students.

Furthermore, Syahrial et.al. (2019), Teacher pedagogy must be robust, comprehensive, and
current. They must also comprehend students' learning experiences and topic-specific teaching
and learning challenges. Therefore, active learning stresses instructors' responsibility in creating
dynamic and engaging learning experiences. Active learning promotes teachers to engage students
in learning, improving comprehension and retention. Understanding students' learning styles and
problems helps teachers adjust active learning activities to individual requirements and improve
learning results. Their method encourages classroom conversation and cooperation, creating a
more engaging and student-centered learning environment. Finally, active learning helps teachers
satisfy students' different learning requirements and enhance teaching approaches.
Table 8. The perceptions in learning styles that must be used by students in the Technical

Vocational Teachers Education in terms of Gamification.
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Statements WM Description Rank

1. Gamification makes studying more

captivating and enjoyable, sparking interest

3.32 Strongly Agree 3
in my studies and motivating me to
participate in educational activities.
2. Gamification encourages me to dedicate
3.34 Strongly Agree 2
time and effort to learning voluntarily.
3. Gamification allows me to track my abilities
3.32 Strongly Agree 3
in studying.
4. Gamification enables me to adapt to
different learning styles by providing various 3.38 Strongly Agree 1
challenges.
5. Gamification = strengthens my social
3.34 Strongly Agree 2
interaction and communication skills.
GWA 3.34 Strongly Agree

Legend: Strongly Agree (SA) 3.26-4.00, Agree (A) 2.51-3.25, Disagree (D) 1.76-2.45, Strongly Disagree
(SD) 1.00-1.75

Table 8 shows the general weighted average mean of 3.34 in Gamification. As a result,
students strongly agree with Gamification because it enhances leamning by integrating game
elements such as competition, rewards, and interactive challenges into educational activities.
Their approach motivates students by making learning more enjoyable and engaging, increasing
their participation and interest in lessons. Gamification encourages problem-solving skills as
students navigate tasks and levels designed to mimic real-world challenges. Gamification
promotes continuous improvement and goal-setting among students by providing immediate
feedback and progress tracking. Also, Gamification transforms learning into a dynamic and

immersive experience that enhances educational outcomes.
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Blanca (2019), stressed the importance of instructional tactics in improving student
performance. Thus, Gamification acknowledges its influence on student motivation and
engagement. Gamification uses competition, prizes, and challenges to make learning fun and
improve student performance. Gamification appeals to competitive or goal-oriented kids, so
educators may use it to accommodate varied learning styles. Their method promotes student
participation and problem-solving, making learning more engaging and practical. Finally,

gamification helps teachers create interesting learning environments that boost student results.

As a result, on Table 9 below the general weighted average mean of 3.46, students strongly
agree with kinesthetic learning because it involves physical activities and hands-on experiences
that help students better understand and retain information. Their approach allows students to
engage their senses and body movements, which enhances their learning experience by making

abstract concepts more tangible and memorable.

Table 9. The perceptions in learning styles that must be used by students in the Technical

Vocational Teachers Education in terms of Kinesthetic learning.

Statements WM Description Rank

1. Kinesthetic learning involves active 3.52 Strongly Agree 1
participation and physical movement,
allowing students to engage and
internalize information through hands-on
experiences.
2. In kinesthetic learning, students learn better 3.50 Strongly Agree 2

by actively doing tasks and experiencing
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learning personally rather than passively
receiving information.

3. Kinesthetic learners excel when they can 3.48 Strongly Agree 3
use theoretical knowledge in practical
situations, emphasizing the importance of
real-world applications related to hands-
on activities.

4. Kinesthetic learning can boost motivation 3.44 Strongly Agree 4
and interest in my studies.

5. Kinesthetic Learning positively influences 3.34 Strongly Agree 5
student behavior and creates a more

dynamic classroom atmosphere.

GWA 3.46 Strongly Agree

Legend: Strongly Agree (SA) 3.26-4.00, Agree (A) 2.51-3.25, Disagree (D) 1.76-2.45, Strongly Disagree
(SD) 1.00-1.75

Kinesthetic learning also caters to diverse learning styles, ensuring that students who learn
best through movement can excel. Students develop practical skills and a deeper connection to
the material being studied by actively participating in their education. Also, kinesthetic learning
fosters a dynamic and interactive classroom environment that supports comprehensive learning
outcomes.

Golimlim, J. (2023), technology and Livelihood Education or Vocational Education are the
most engaging, interactive, Value-laden, multidisciplinary subjects among the learning domains
that include moral, political-economic, arthritic, and occupational attributes. Therefore,
kinesthetic learning emphasizes hands-on experiences and physical activities integral to vocational
skills development. Kinesthetic learning in TLE allows students to apply theoretical knowledge
directly through practical tasks, such as technical skills training and workshop activities. By

engaging in physical actions related to vocational tasks, students enhance their Technology and
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livelihood education or vocational education are the most interesting, dynamic, value-laden,

interdisciplinary disciplines with moral, political-economic, arthritic, and occupational aspects.

Therefore, kinesthetic learning emphasizes hands-on experiences and physical exercises for

occupational skills development. Kinesthetic learning in TLE lets students apply theory to

practical tasks like technical skills training and workshops. Physical acts connected to occupational

tasks help students learn and master real-world applications. By combining cognitive and motor

capabilities, this strategy ensures students obtain occupational skills and information.

Table 10. The perceptions in learning styles that must be used by students in the Technical

Vocational Teachers Education program in terms of Verbal Learning.

Statements

WM

Description

Rank

1. Verbal learning supports my development
of effective listening skills while actively
engaging in verbal instructions,
discussions, and presentations.

2. Verbal Learning encourages me to actively
participate in academic activities like class
discussions, presentations, and group
projects.

3. Verbal Learning helps me share my ideas
with my classmates.

4. Verbal learning helps me prepare for future
workplace interactions, interviews, and
presentations.

5. Verbal learning helps me quickly adjust to

different learning environments.

3.44

3.44

3.46

3.50

3.58

Strongly Agree

Strongly Agree

Strongly Agree

Strongly Agree

Strongly Agree
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GWA 3.48 Strongly Agree

Legend: Strongly Agree (SA) 3.26-4.00, Agree (A) 2.51-3.25, Disagree (D) 1.76-2.45, Strongly Disagree
(SD) 1.00-1.75

Table 10 as a result with 3.48 of general weighted average mean, students strongly agree
with verbal learning because it involves using spoken and written language to acquire and
understand information. Students find verbal learning valuable because it helps them improve
their communication skills in expressing their ideas and understanding others'. Their approach also
supports critical thinking as students analyze and interpret verbal information, such as lectures,
discussions, and written texts. Verbal learning fosters a collaborative learning environment where
students can engage in dialogue, debate, and group activities to deepen their understanding of
topics. Also, it enhances students' ability to process and articulate knowledge effectively.

Specifically, Rahmawati et al. (2021), Technology is rapidly advancing, and learning is using
it more. Therefore, verbal learning uses spoken and written language to learn and communicate.
Digital platforms include video lectures, internet conversations, and interactive multimedia
materials improve verbal learning. These technologies allow students to access and display
material through digital texts and virtual classrooms, satisfying their spoken learning preferences.
Technology enhances student-teacher conversations with real-time feedback and collaborative
learning. Finally, using technology with verbal learning creates dynamic and successful classrooms

that improve students' communication and learning.

Table 11 below shows the that experiential learning ranked first as the most effective way
to use, where they learn by doing things directly, such as participating in practical projects or real-
world tasks. Followed by the use of technology, like computers and online resources, which they

find helpful for interactive learning and exploring new concepts.

Table 11. Preferred pedagogical strategies by students of Technical Vocational Teachers Education

program
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Pedagogical Strategies Min. Max. Median Mean SD Rank
Experiential Learning 2.2 4.0 3.80 3.64 0.434 1
Use of Technology 2.8 4.0 3.60 3.54 0.398 2
Crossover Learning 2.6 4.0 3.40 3.40 0.468 5
Stealth Assessment 2.4 4.0 3.50 3.45 0.468 4
Embodied Learning 2.0 4.0 3.60 3.49 0473 3

Embodied learning ranked as third, which involves physical activities or sensory
experiences related to food management, as it helps them connect theoretical knowledge with
hands-on skills. Stealth assessment ranked as forth, which it gauges their understanding during
learning activities without traditional tests, are appreciated for providing feedback without added
pressure. However, crossover learning, which connects different subjects or disciplines, is the least
favored among these students, indicating a preference for focused learning within their specific

field of study.

Table 12. Perception of learning styles by students of Technical Vocational Teachers Education

program
Pedagogical Strategies Min. Max. Median Mean SD Rank
Universal ~ Design  for 2.0 4.0 3.40 3.36 0443 4
Learning

Active Learning 2.2 4.0 3.80 3.62 0.449 1
Gamification 2.4 4.0 3.20 3.34 0492 5
Kinesthetic Learning 24 4.0 3.60 3.46 0.466 3
Verbal Learning 24 4.0 3.60 3.48 0471 2
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Table 12 shows that the active learning emerges as the highest rank, ranked first as
effective use pedagogical strategies among students. This preference indicates a strong inclination
towards hands-on learning, where they actively engage in discussions, projects, and practical
exercises to enhance their understanding and skills. Following closely is verbal learning, ranked
second, suggesting that traditional methods such as lectures and discussions hold significant value
for their learning process. Kinesthetic learning ranks third, highlighting the importance of physical
engagement and experiential learning in their educational journey. Universal design for learning
ranks fourth, indicating recognition of the need for inclusive and adaptable learning environments,
albeit not as prominently emphasized as more active or traditional methods. Gamification ranks
fifth, implying that while elements of game-based learning are acknowledged, they are perceived

as less effective compared to other styles within their academic context.

Table 13. Correlation between the preferred pedagogical strategies and learning styles of the

students
Learning Styles
Pedagogical Universal
Active Kinesthetic ~ Verbal
Strategies Design for Gamification
Learning Learning Learning
Learning
Experiential Learning .312** S570%* .356%* 469%* 447
Use of Technology  .408** 274% .268%* 370%* .349%*
Crossover Learning 525" .493%* 503 4617 342%%
Stealth Assessment ~ .594** LTTF 482%% 513 4517
Embodied Learning  .419%* A431% .445%* A474%* 426%*

**_Correlation is significant at the 0.01 level (2-tailed). *. Correlation is significant at the 0.05 level
(2-tailed).1.000- Perfect; 0.801-.999 —Very Strong; 0.601 — 0.800 — Strong; 0.401 — 0.600 —~Moderate;,
0.201 - 0.400 — Weak; 0.00 to 0.200-Very Weak
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The table 13 presents the correlation coefficients from the preferred pedagogical strategies
and learning styles using Kendall's Tau-b. It revealed that there was a significant positive
correlation between experiential learning and universal design for learning, T b= 0.312, p<.001.
The correlation coefficients obtained from the analysis of preferred pedagosgical strategies and
learning styles using Kendall's Tau-b have provided valuable insights into the relationship between
these variables among students in the Technical Vocational Teachers Education courses.

The table presented p-value is 0.001, which is less than the alpha of 0.05 and therefore
rejects the null hypothesis, which means a significant relationship exists between the preferred
pedagogical strategies and learning styles of Technical Vocational Teachers Education courses.

Table 13 shows Kendall's Tau B correlations between educational tactics and learning
types. All paired correlations were significant at 0.05 to 0.01 levels, rejecting the null hypothesis.

The data provides sufficient evidence to reject the null hypothesis based on the findings
provided. Rejecting the null hypothesis suggests meaningful relationships exist in the studied
variables based on the evidence gathered. Therefore, the preferred pedagogical strategies are
significantly related to learning styles in the Technical Vocational Teachers Education courses.

The findings implied that in terms of preferred pedagogical strategies the effective way to
use is the experiential learing. While, in the perception in leaming styles the effective way to
use is the active learning. The findings indicate a preference among students in the Food
Management Program for experiential learning as a pedasgogical strategy. Experiential learning,
which involves hands-on activities and real-world applications, is seen as effective in helping
students develop practical skills and deepen their understanding of theoretical concepts through
direct experience. In terms of perception in learning styles, active learning emerges as the most
effective approach according to the students. Active learning methods, such as participating in
discussions, engaging in group activities, and applying knowledge in practical settings, are valued
for their ability to promote active engagement and enhance learning outcomes by encouraging

students to actively construct their understanding and skills.
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IMPROVING STUDENT ENGAGEMENT THROUGH INNOVATIVE LEARNING STRATEGIES
ACTION PLAN
By: DR. JO-ANN A. ABAD, LPT

Objective Goal Action Steps Responsible Timeline Resources Expected Outcome
Person (s) Needed

To enhance student | I. Introduce o Identify key active learning strategies to Curriculum 3 months Training Increased student

engagement and Active implement (e.g., think-pair-share, problem-based | Coordinator, (January 1- | materials, engagement and

academic Learning learning). Teachers, March 31) Time for participation through the

performance by Techniques e Develop a schedule for incorporating these Training or professional | use of active learning

implementing strategies into the curriculum. Facilitator Yearround | development, | techniques.

innovative learning e Provide training sessions for teachers on how to Feedback

strategies in the effectively use active learning techniques. forms

classroom setting. e Gather student feedback on the effectiveness of

these strategies.

To enhance student | II. Integrate e Conduct a technology needs assessment to IT 3 months Budget for Enhanced learning

engagement and Technology determine the required tools and resources. Department, (February 1- | technology, | experiences and improved

academic into Teaching | e Purchase and set up necessary technology (e.g., | Teachers, May 31) Technical student performance

performance by tablets, interactive whiteboards). Technology or support, through the effective use of

implementing e Develop lesson plans that incorporate the use of | Coordinator Yearround | Lesson plan | technology.

innovative learning technology. templates,

strategies in the e Monitor and evaluate the effectiveness of Syllabus

classroom setting. technology integration in enhancing learning.

To enhance student | III. Promote e  Organize group activities and projects that Teachers, 3 months Group Better tracking of student

engagement and Collaborative encourage collaboration among students. Classroom (March 1 - activity progress and enhanced

academic Learning e Set up a classroom layout that facilitates group | Setup/ Group | June 30) materials, learning outcomes through

performance by work and discussion. Team, or Classroom continuous assessment and

implementing e Train teachers on facilitating and managing Feedback Yearround | furniture, feedback.

innovative learning collaborative learning activities. Coordinator Feedback

strategies in the e Collect feedback from students on their forms

classroom setting. experiences with collaborative learning.

To enhance student | IV. Implement | e¢ Develop formative assessment tools (e.g., Assessment 3 months Assessment | Better tracking of student

engagement and Continuous quizzes, peer reviews). Coordinator, (April 1 - tools, progress and enhanced

academic Assessment | e Integrate continuous assessment into the Teachers, July 31) training learning outcomes through

performance by and curriculum. Professional or materials, continuous assessment and

implementing Feedback o Provide training for teachers on using Development | Yearround | dataanalysis | feedback.

innovative learning assessment tools and providing constructive Team software

strategies in the feedback.

classroom setting.

Evaluate the impact of continuous assessment on
student performance.
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Conclusion
After  examining  the  findings  data, researchers concluded the  following:
1. Many students appreciate current educational methods, especially experiential learning, which
is hands-on and engaging. Interactive and accessible technology tools that fit varied learning styles
improve learning. Crossover learning helps students connect and understand by merging topics
with real-world circumstances. Stealth assessment provides continual, non-stressful feedback and
helps students and instructors track and improve performance. Embodied learning also makes
abstract concepts concrete via physical exercises, improving engagement and retention.
2. Students greatly favor Universal Design for Learning because it meets varied needs through
multiple representation, interaction, and expression, enabling equal access to resources and
boosting performance. Active learning encourages critical thinking and engagement to improve
comprehension and retention. Gamification improves participation and performance by
motivating and engaging. Kinesthetic learning emphasizes movement and practical tasks to
improve learning. Through discourse and discussions, verbal learning supports critical thinking and
teamwork. Students generally feel that instructional methods and learning styles work well.
3. Thus, educational practices positively somewhat affect students' learning styles, refuting the
null hypothesis. These data suggest that educational tactics and learning styles can improve
student growth and academic performance. While this study found that experiential learning and

active learning are good for academic performance.
REFERENCES
1. Antera, S. (2021). Professional Competence of Vocational Teachers: A Conceptual Review.

Vocations and Learning (Print), 14(3), 459-479. https://doi.org/10.1007/512186-021-09271-
7



https://doi.org/10.1007/s12186-021-09271-7
https://doi.org/10.1007/s12186-021-09271-7

Page |48
MFANSAINYINNG UWINEIBETUIRT UN 2 aTu? 3 (Auengu 2568 - SUIAL 2568)

Multidisciplinary Journal of Shinawatra University, Volume 3 Issue 3 (September — December 2025)

Alinea, J. M. L. (2021). Evaluation of Technical-Vocational Teacher Education Program
towards an Academe-and Industry-responsive Curriculum. Journal of Technical Education
and Training, 13(4). https://doi.org/10.30880/jtet.2021.13.04.006

Barcelona, K. E. P., Daling, B. A. J., Doria, P., Balangiao, S. J., Mailes, M. J., Chiang, P., &

Ubatay, D. (2023). Challenges and Opportunities of TLE teachers in Philippine Public
Schools: An inquiry. British Journal of Multidisciplinary and Advanced Studies, 4(4), 44-60.
https://doi.org/10.37745/bjmas.2022.0247

Barcelona, K. E. P., Daling, B. A. J., Doria, P., Balangiao, S. J., Mailes, M. J., Chiang, P., &

Ubatay, D. (2023b). Challenges and Opportunities of TLE teachers in Philippine Public
Schools: An inquiry. British Journal of Multidisciplinary and Advanced Studies, 4(4), 44-60.
https://doi.org/10.37745/bjmas.2022.0247

Barcelona, K. E. P., Daling, B. A. J., Doria, P., Balangiao, S. J., Mailes, M. J., Chiang, P., &

Ubatay, D. (2023c). Challenges and Opportunities of TLE teachers in Philippine Public
Schools: An inquiry. British Journal of Multidisciplinary and Advanced Studies, 4(4), 44-60.
https://doi.org/10.37745/bjmas.2022.0247

Barcelona, K. E. P., Daling, B. A. J., Doria, P., Balangiao, S. J., Mailes, M. J., Chiang, P., &

Ubatay, D. (2023d). Challenges and Opportunities of TLE teachers in Philippine Public
Schools: An inquiry. British Journal of Multidisciplinary and Advanced Studies, 4(4), 44-60.
https://doi.org/10.37745/bjmas.2022.0247

Broad, J. H. (2019). Pedagogical Aresues in Vocational Teachers' Learning: The importance
of teacher development. In Springer eBooks (pp. 1769-1786). https://doi.org/10.1007/978-
3-319-94532-3 54

Darling-Hammond, L. (2020). Accountability in teacher education. Action in Teacher
Education, 42(1), 60-71. https://doi.org/10.1080/01626620.2019.1704464
Hadromi, Sudarman, Yudiono, H., Budiman, F. A., Majid, M. N., & Permana, K. N. C. (n.d.).

The learning strategy is based on a scientific approach to strengthen the employability

skills of teacher candidates. https://eric.ed.gov/?id=EJ1291218


https://doi.org/10.30880/jtet.2021.13.04.006
https://doi.org/10.37745/bjmas.2022.0247
https://doi.org/10.37745/bjmas.2022.0247
https://doi.org/10.37745/bjmas.2022.0247
https://doi.org/10.1007/978-3-319-94532-3_54
https://doi.org/10.1007/978-3-319-94532-3_54
https://doi.org/10.1080/01626620.2019.1704464

M

10.

11.

12.

13.

14.

15.

16.

17.

18.

Page |49

MFANSAINYINNG UWINEIBETUIRT UN 2 aTu? 3 (Auengu 2568 - SUIAL 2568)

ultidisciplinary Journal of Shinawatra University, Volume 3 Issue 3 (September — December 2025)

Darecover journals, books, and case studies | Emerald Insight. (n.d.-b).

https://www.emerald.com/

Diao, J., & Hu, K. (2022). Preparing TVET Teachers for Sustainable Development in the
Information Age: Development and Application of the TVET Teachers’ Teaching
Competency Scale. Sustainability, 14(18), 11361. https://doi.org/10.3390/5u141811361

ERIC - search results. (n.d.).

https://eric.ed.eov/?g=Bachelor+of+Technical+Vocational+Teachers+Education+Maj

Lyckander, R. H. (2021). Exploring vocational teacher preparation in Norway: a study of
dimensions and differences in vocational teacher learning. Journal of Vocational Education

and Training, 1-23. https://doi.org/10.1080/13636820.2021.2007985

Ma, C., Wang, K,, Liu, D., & Lai, T. F. (2023). Evaluation of the comprehensive thematic
teaching effectiveness and technique/technology in culinary vocational education. Journal
of Education and Training, 65(6/7), 795-826. https://doi.org/10.1108/et-09-2022-0370
Naelgas, D. N., & Malonareio, M. O. (2022). COMPETENCY AND NEEDS OF TECHNICAL
VOCATIONAL TEACHERS IN THE DIVISION OF AKLAN.
https://ejournals.ph/article.php?id=18201&fbclid=IwAROplc e808

Okolie, U. C., Ogwu, E. N., Osuji, C. U., Ogba, F. N., lgwe, P. A,, & Obih, S. O. (2021). A critical

perspective on TVET teachers’ pedagogical practices: insights into the guiding pedagogical
principles in practice. Journal of Vocational Education & Training, 75(3), 439-458.
https://doi.org/10.1080/13636820.2021.1894221

Pangan, S. B. (2022). Teaching Strategies of Technical-Vocational Teachers and Student
Satisfaction.Pangan%2f9b957edd8b24da66cd8607d045b0c6debd1adddd/RK=2/RS=YZUU

9DIzg830PxEetT.26BWvwI8-

Rahmawati, A., Suryani, N., Akhyar, M., & Sukarmin, S. (2021). Vocational teachers’
perspective toward Technological Pedagogical Vocational Knowledge. Open Engineering,

11(1), 390-400. https://doi.org/10.1515/eng-2021-0040



https://www.emerald.com/
https://doi.org/10.3390/su141811361
https://eric.ed.gov/?q=Bachelor+of+Technical+Vocational+Teachers+Education+Maj
https://doi.org/10.1080/13636820.2021.2007985
https://doi.org/10.1108/et-09-2022-0370
https://ejournals.ph/article.php?id=18201&fbclid=IwAR0p1c_e8O8
https://doi.org/10.1080/13636820.2021.1894221
https://doi.org/10.1515/eng-2021-0040

M

19.

20.

21.

22.

23.

24,

25.

Page |50

MFANSAINYINNG UWINEIBETUIRT UN 2 aTu? 3 (Auengu 2568 - SUIAL 2568)

ultidisciplinary Journal of Shinawatra University, Volume 3 Issue 3 (September — December 2025)

Robles, A. C. M. O., & Kambat, A. K. (2023). Feasibility Study on offering Technical,
Vocational, and Livelihood (TVL) Track for Sustainable Development of a community in
Olandang National High School.
https://ejournals.ph/article.php?id=21719&fbclid=IwAR2fltoDnnKN

Salvador, R. Q., Borromeo, C. M. T,, Limon, M. R, Parinas, M. a. G, De La Cruz, L. L, &

Dalere, J. M. B. (2022). Exploring Technical-Vocational Education Teachers’ Challenges and
Adaptation Strategies in Teaching Courses Outside their Specializations. Journal of
Technical Education and Training, 14(2). https://doi.org/10.30880/jtet.2022.14.02.004

Salvador, R. Q., Borromeo, C. M. T,, Limon, M. R, Parinas, M. a. G, De La Cruz, L. L, &

Dalere, J. M. B. (2022b). Exploring Technical-Vocational Education Teachers’ Challenges
and Adaptation Strategies in Teaching Courses Outside their Specializations. Journal of
Technical Education and Training, 14(2). https://doi.org/10.30880/jtet.2022.14.02.004

Shereni, N. C. (2019). The role of Technical and Vocational Education and Training (TVET)

in restoring hospitality sector-specific skills in Zimbabwe: A Students' perspective. Journal
of Hospitality & Tourism Education, 32(3), 133-141.
https://doi.org/10.1080/10963758.2019.1655434

Srivastava, S. K., & Agnihotri, K. (2022). A study on modern teaching pedagogy particularly
references the outcome-based education system—International Journal of Business
Excellence, 26(1), 95.

Tambunan (2019) View of observation on teachers' readiness for implementation of Higher
Order Thinking Skills (HOTS) in Technical and Vocational Education and Training (TVET).
(n.d..

Tarat, S., & Sindecharak, T. (2020, November 24). The vocational education system in
Thailand and Singapore: a sociological perspective. https://sc01.tci-
thaijo.org/index.php/tureview/article/view/239854


https://ejournals.ph/article.php?id=21719&fbclid=IwAR2fltoDnnKN
https://doi.org/10.30880/jtet.2022.14.02.004
https://doi.org/10.30880/jtet.2022.14.02.004
https://doi.org/10.1080/10963758.2019.1655434

Page |51

MFANSAINYINNG UWINEIBETUIRT UN 2 aTu? 3 (Auengu 2568 - SUIAL 2568)

Multidisciplinary Journal of Shinawatra University, Volume 3 Issue 3 (September — December 2025)

26. Shouldermark, S., & Shouldermark, S. (2023). Teaching here and now but for the future:
Vocational Teachers’ perspective on teaching in Flux. Vocations and Learning (Print), 16(3),
443-457. https://doi.org/10.1007/512186-023-09324-z
https://link.springer.com/article/10.1007/s12186-023-09324-z

27. Shouldermark, S., & Shouldermark, S. (2023b). Teaching here and now but for the future:

Vocational Teachers’ perspective on teaching in Flux. Vocations and Learning (Print), 16(3),

443-457. https://doi.org/10.1007/s12186-023-09324-7

28. Zhou, N., Tigelaar, D., & Admiraal, W. (2022). Vocational teachers' professional
Learninglearning: A systematic literature review of the past decade. Teaching and Teacher

Education, 119, 103856. https://doi.org/10.1016/].tate.2022.103856



https://link.springer.com/article/10.1007/s12186-023-09324-z
https://doi.org/10.1007/s12186-023-09324-z
https://doi.org/10.1016/j.tate.2022.103856

Page |52
MIFATEMINYING UNINLBeTUInS U9 2 aUun 3 (Auengu 2568 - SUINAL 2568)

Multidisciplinary Journal of Shinawatra University, Volume 3 Issue 3 (September — December 2025)

nslydyauszhivg (A) Tun1s3nszniudluun1saea15n19n 151 aIYaInNTIA
n1sidlas Tun19sausInnILdean19nN15LIaY
(The Use of Artificial Intelligence (Al) in Analyzing Political Party

Communication Trends in Electoral Campaigning)

Aeds AN
UNANYD

UNANMIIBINITIRY “nsladyanusehivg (Artificial Intellisence: Al Tunsiasngyuunluunig

6

doansnanisilasveamssanisidaslunissasianiidemiinisidlies” dingussasatiofnuinis
Waguwlaswesnagnsnisnidesnielausunvesdenivianaznisuszgnalumalulad Al lunsguiunis

AATINNGANTTUVRIYHANTIABNAID 1ML MAIR N1 g Al gniunlyluvaiedd 919 13

AaTznvonnuEunalulad Natural Language Processing (NLP) Ll 93R8151MLaEAUAAII LY S

Usgvuvuleifuaiiiae n15Usegnaly Sentiment Analysis W 92BNKUUINATIUNIINTSIT L

Y
a o

AOAAADINULALUBLITY Lazn15ly Predictive Modeling litaaianisausuilunaziuuionluwnaz iun v

§453189n158579 Dashboard Al igaglunssanisidiasUsunagvsiuusealny aaenaunisly Chatbot

o

WAZIEUU Al Assistant Wieasaufduiusiudsevivunasn 24 9ilue nudnulideauseiavenniies

AUATE5IIN WU anudedtunisiadeuveya anululusddavesdane3iiu uasnsasidaninuduy
auimvayiiansidonss nssuauowwInIseaniuuuley Al ianisllesngandnarudusssy A
SuRnreu warnsiiausmvedny eanasulunsdenaslugandviaidulessdinunimuasasla®

panuszrsUlmelusslanazdatiu

Adnagy : Juau1Useheg,n138ea1IM1enIsiiiey, NMsnLdLaanaennag

v

Abstract



Page |53
MIFATEMINYING UNINLBeTUInS U9 2 aUun 3 (Auengu 2568 - SUINAL 2568)

Multidisciplinary Journal of Shinawatra University, Volume 3 Issue 3 (September — December 2025)

This academic article aims to examine the transformation of electoral campaign strategies
within the digital media landscape, focusing on the integration of Artificial Intelligence (Al) in
analyzing voter behavior with precision and personalization. Al has been utilized in various
dimensions, such as Natural Language Processing (NLP) for assessing public sentiment and
opinions on social media, Sentiment Analysis for tailoring political discourse to match generational
values, and Predictive Modeling for forecasting electoral trends in specific regions. Additionally,
Al-powered dashboards enable real-time strategic adjustments by political parties, while Chatbots
and Al Assistants foster continuous interaction with the public. The study also addresses ethical
concerns, including the manipulation of information, algorithmic opacity, and voter privacy
violations. It proposes policy frameworks for political Al applications grounded in fairness,
accountability, and civic engagement to ensure that digital-era elections are transparent, inclusive,

and uphold democratic integrity.
Keywords: Artificial Intelligence, Political Communication, Digital Election Campaigning
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Abstract
This study aims to analyze the role of social media in driving public issues and social change. The
findings reveal that social media has revolutionized the structure of communication and socio-
political participation by functioning as a new public sphere that enables citizens to express
opinions, form groups, and mobilize public issues on a broad scale. The key characteristics of
social media in driving social change include viral dissemination, extensive network building, user
engagement, and real-time documentation and distribution.
The mechanisms through which social media drives public issues consist of four main aspects:
setting the public agenda, mobilizing resources and building networks, creating pressure on
decision-makers, and shifting public attitudes. Through examining case studies at both global and
Thai national levels, the research identifies success factors in driving public issues through social
media: alignment with social values, effective communication strategies, connection between
online movements and offline activities, support from thought influencers, and continuity in issue
advocacy.
The study highlights important future directions including the impact of new technologies,
adaptation to platform algorithm changes, privacy and data protection concerns, trends in state
control and legislation, and the restoration of digital public spheres. The research presents policy
and practical recommendations for all stakeholders to promote the use of social media in driving

social change in a creative and sustainable manner.
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Turrmmsseiiniun Fedsnuseulaulaniunumesisdidoddylumadsuuaanive
nsdeansilan nelmAsusngnisaifiienan "n1sufin1sdeans’ (Communication Revolution) &
LLU':?LU§augﬂqumiﬂﬁé’uﬁuéwé’muLLazmsﬁaﬁus‘wmﬂﬂwsLﬁawaﬂﬂizsuwuaéwaausmaau‘[ﬂu
(Castells, 2015) nsiinT ureunanesudednuseulauoens Facebook, Twitter, Instagram, TikTok
way YouTube laasnefi uiianssazuuuln (New Public Sphere) iidalonnalndssnwusssunn
annInuAnIAIAAIIY TINnqu warduindouussduassnglaesnslineineululsy fimans
Taeludsausanasts dedsnussulauluiiswunduremislunsiemsuazifounaszmnsynna und
naneiuindesiloddylunsindeulmysdsasuaznisiilos (Bennett & Segerberg, 2013) M3adLe3y
ulsuneansnsaie (Public Policy Advocacy) saemaunsidasundasiruaduazngiingsumedsanlung
n119 Usngnisaunnsdsaunansmnnnsaifiing ulugamesssiiniun luinasdunisandoves
ﬂszm%uiumzi’uaammqﬁg Snuluung "Arab Spring” nsipdeulm #BlackLivesMatter #aUUIUNS
#MeToo arunandlniiufmdsesdodsauooulaulunsszauyauuasningnaifioidsundasdsny
(Tufekdi, 2017) BsBvdnanasdodsnuooulaunomaiudsunvamisdsaslasuauaulaininisns
vannvianganen nganzluunsivamansuazdseueans Kl msiaed (Garrett, 2019) ladlmiiu
1 FodrmeaulaulaFsuutamatnvessiunaludinu lasanvoustunaynuiavesdenssuandnuay
an1tumanadlostuiy lurusfidngusunslviudannyarasaznquauteveuiiinsgnasiaslu
fuilansrsau eeslsfinu dhisnsuiemu wu Tailslen (Morozov, 2011) ndutesdvswaesdedsa
poulaumeausziinge T Tnsdlmiuiaes fuaskansenunuaufienaiintu wu msaseiausss
"adafiiad” (Slacktivism) wensiadeulmuuurelfl MsuuuendaauAn (Polarization) waznis

wewnsveyatadeou (Disinformation) AnudidgvesUseiuiddilaegiiissuanisianuailanaln
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ausmneINsiles aznisvasunlamnsdennlulifniee ae nmsfinwunumaesdedsnneoulauluy
Usunidadianuindusgrededrndunisinanunlanatnuesdinusinaolazn1IAInnN1s Ul luINg

Wasuwladluauian

darun1sunslvdedeausaulaululsawmdlnauazialan
Tudaquiu dedinussulaulananeiduaiuniaved®inusydriuresmaunilan 910318914 Digital
2024 Global Overview Report Iy We Are Social tag Meltwater lﬂiz‘q el 2024

1 4 Y o < o q'l
M157199 1: vayamslydedianeaulau: Usswalnewisuiunalan (2024)

518013 Uszindlng lan
Srunuylvdedsnuaaulau 59 aMuAY 5.07 WuauAL
dasaunlyneuszynaiiaviun 84.2% 63.1%
Sasmsidula (deufudnew) luiselutoya 5.6%
naadsilunaty 2 #las 55 wnil a5z luvaya

fian: Digital 2024 Global Overview Report wag Digital 2024: Thailand 1ag We Are Social uag
Meltwater (Kemp, 2024)
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ﬂﬂﬂ%@%ﬁ‘\ﬂﬂmﬁ’mLLﬁﬂﬂﬁmumUia‘ﬁLWﬂi%ﬂﬁﬁmiﬂﬂﬁL%ﬂﬁﬂLLaﬂ%ﬁu?{aﬁjﬂﬂﬁJaaulqu\‘iﬂ’]lﬂ
Anadsvadlanassiifedndny Tnsddnauglydedinussulaunatssrnavinungsds 84.2% Weurv
aadslandt 63.1% aulnelynantudednueeulatedsiuasiiou 3 $9lus Ssasveulvidiudenismds
s1nanveanaluladnldvialudinusyaniuresaulneg

AN519%) 2: unannasusanteululsswmalne (2024)
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LLWﬁG\Wi’J’;N 59\5'1ﬂ'151%\1’]u
YouTube 75.0%
TikTok 68.7%
Instagram 61.5%

fian: Digital 2024: Thailand 1ng We Are Social waz Meltwater (Kemp, 2024)
fam{famﬂaLLwaWWaguaaﬂﬁaﬂuﬂizmﬂl‘ma WU Facebook femaduunannosudilasuain
ﬁwqﬂqﬂﬁwé’mmmﬂﬁgﬂm 77% AuA18 YouTube i 75% wnel TikTok Fafuunanrlosuiiiiule
openanilurasluAdfum f8msnslaaugeds 68.7% asnoulnitufannudenludoninledy
wazn1sidsuudaslungiinssunisuslnadendvavesaulng uanaNH Instagram §alasumuilewesns

AOLUDIMYENIINTIYIU 61.5%
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MNUINGNITUAINaNamandedirtesulauwuniansnanan1ssusvnians n1snedives

ANUAALIIUATE158UE (Public Opinion Formation) kagnsdutmdsudseiunsdnulusemnalngsens

¥ '
v o w al

fitfdndty aonnassiufl A3ns Togu wazaniy (2560) ladnwinun dedsnuseulaulanaeiduiiuingn
TumsonidssUszifiuasisnsresdsnulng Tnsamwiglungueugulve fefuualundiaefurnasuas
wanseuAnfiunisnaidessuromnseulatinnivesmsaiy dmiuuiunesnisiuiadeu
Uszifuasnsuzuazmsiuasunlamnadany Usingnsamsdsasdiddnlurslufdinnun o1 s
ideulmsmadiomenssulnelul 2563-2560 M3sussAnuAwInaeuiiounlulamdu PM 2.5
yiomssauyumsmdenUszausvimnlumadan muidedsauooulavidueadosdoddnluns
Tuedeu (31 y3¥ny, 2565) aenrasafuuufnues Tosnu A3iouy (2564) fiauedt Aedunu
oaulauladaiiuiflniu "nisidieaniaussrau’ (People's Politics) Tudsasilne Suiinlugninudsuuas
pasuTsEsgiuUsEruduiundunmn nslsdedienesulaulunisiuindoulssiumsisayly
unazniinavedlaniidnvauzianiefiuanaeiuly Tuoy fuudunmeniadies iaswgia dsan way

Jausssu fa7l Poell and van Dijck (2018) tadlviiuan guuvumsiadaulmnisdinuriudessulauly
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Tanag funnasiuunnadudaenien (ndividualism) wagnsuansian lunziinisadeulnilueide
fnarlvenuddnyfuifvesenudumueuiasnisanaaierisanudusius
2. Faunmsvesiedeansaulaufunisduinfouniedeny

mawdoulmmadinuiifanniseug lufuamunmnveamelulaginsdeans tnsluganeau
AsanAnIsIudl 20 Aodsfiumiduiedesiondnilenvosina (Habermas, 1989) Bonautunisasns "fiud
a157150g" (Public Sphere) Lt eanifssUszifunisnisifiesnazdenn msujifgnaivnssunaznis
vgnefvaInsAnuluamssuil 19 Meluissnauafededsfiunlamniu wdlugnisadeulmddy
DENIUUILUNIIFENTDIAYBARTLATUUIUNILINL (Tarrow, 2011)

NAITY 1920-1930 iRadngnsznedesiivaslnnisdearsanfeaulaninaensdy unsingn
muAulnesguionulng sluwaf (Chomsky, 2002) Iwnwindewnarunszuavaniduiaiosdeluns
SnumaUsslorivosrudutin mafatuvednsimilunmssy 1950-1960 dndsmesnmiadoulmang
nsedeulmmdiey aonnaosiuuuAa "Hofoans’ VBLUAYTY (McLuhan, 1964) flaznoudvdna
vosdenen1susuarALARTaIHY

nadsunugdodsauseulaniudniaulugisaienmssy 1990 Aenainduvasuden
(Blog) ALaufiua (Jenkins, 2006) iFan1 i ugai unuves "Yausssunisiiaausan’ (Participatory

Culture) ntudulemadoviodsangausnesns Friendster (2002) wag MySpace (2003) lannssingnu

'
o o

amiyﬂauﬁ Facebook (2004), YouTube (2005) ag Twitter (2006) szdsulauvunnisd oansesns
Auds (Van Dijck, 2013) 9audsudidyresnislededieuseulaulunisduindeudsauintulug
2008-2011 HIUNTTUTIAVILABIBIUTA Tounun wag "nsufiRnenuzd" Tugdide (Howard &
Hussain, 2013)

Tutszimalne Auanssau eguas (2562) nuamsiadsulmyisnindesyasd 2509-2553 &
flamdedaiu uavded 2556 Fofsauoaulauiiunumddgrnniulasiomelunauaugulvy aonnass
funafnvesnawmad (Castells, 2012) findednussulaulngss "Huiidase” (Space of Autonomy)
fnanuituilevesuasufinenin Ssgns yal (2564) datlmiufninudsuuamnmaiedoulmil

]

e fdustl angniswdeulmsuulsguenaniituirfiouniswstuinuasiy
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dodsnnoaulaufnudnvurdidn 4 Uszn1siid enenisduind oudsan Usen1suan nng
wnsnszarswuulaga (Virality) 7 laufuduazans (Jenkins, Ford, & Green, 2013) a3 uie i
"JAsTINTUNINTENY" (Spreadable Media) ﬁﬂLﬁtquiﬁﬂQmiaj #MeToo TlunInszaenaT 12 anu
afalu 24 Falus puihlugnisdsuudasulsunslunatedseme (Mendes, Ringrose, & Keller, 2018)
TuuSuvlve sian 2998uns (2565) NUIMETLTN H#SaveWuhan uay #StopCovid19TH flarundne
uledesiulsavesigua

Uszmsiiges nsasaasevefininemwing (Networking) Fapanad (Castells, 2009) 83U1BHIY
WA "FamuaTeuns” (Network Society) MildnuagnTzaeausuaznngy naan o3 wag fonil
(Della Porta & Diani, 2020) Fen iy "3eveveaaienns” (Networks of Networks) falauuIung
Fridays for Future 2asin5n1 Nuidisn flgneannsusenisauienginiereyiansauna 4 auauly
150 Uszine (Wahlstrom et al,, 2019) 8550303 dnguineg (2563) nunmaiadeulvessmvulned

2563 Tanwauzilu "a3evswuulounsy” iy Twitter uag Telegram

'
U s =

Usgnsfiany miﬁﬁauéamaa;ﬁ% (User Engagement) fiusua (Bruns, 2008) +58131 "produser”
(pﬁ%—pjmém) Flaivuueaey Ice Bucket Challenge ﬁizmunu1§NWﬂﬂiw 115 51umaam§aw%’§ (Ni, Chan,
& Leung, 2014) ShEN WiNNzauana (2564) W‘ui%mmﬂm #SaveBangKloi fdusumaneszRy Ao
wssvaya arsduliingin waveya seaunu Tuaudsasiiui

Usgnsganie n1stufinuasiweunsluiaaiass (Realtime Documentation) 7 A 8uwoun
(Diamond, 2010) 138721 "Wasunan1sidame” (Power of Exposure) wagan (Tufekci, 2017) 39027
"nsmsraaoulngIavy’ (Crowd-Sourced Monitoring) falunsdiaesa vassa Airlen1ideTiminlug
n15U3¥n 24 Black Lives Matter #alan (Buchanan, Bui, & Patel, 2020) AN1ITIY mqaiszﬁ (2564)
wunnsaevenanmsgsilulevimunidu wew lunsdifnnnuguuss uasasamsiiamwsaing
flallaogluiiud

asulan dedsauooulavluifisaduniosiolunisioms undsimunguiuy Tassasa uazna
gsvosmaidoulmmedsasluamssuil 21 sufiduiea Enzl, 2021) leagly

3. nalnwasdedsausaulaulunisduindauussiiuansisa
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dodsrnooulaulawauiaunansiduinissiediAglunistuind ouusyiiuasisasuasnis

wWasuuUamedsaululangadagdu lnedinalnn1svinuiidugeunazunnn19aindenianes el
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dedray nsvianuilanalnvaififdinuddynenisiiaenunumeessdedenuooulaulunis
WarulUasmediaunsiiios
NN3831992A51502 (Agenda Setting) LunalniiugiunazdAiigausznisuilsvesdodeny

soulau winneuud uay 403 (McCombs & Shaw, 1972) lneSuledslulavenivyaudneeisls un

(%
v a

vamIwnmsaniiuerls lugadenudn s1unalunsimuanszeglufiovesussundniuas
Wwesde undedsauooulavlanszaresunailugussrsuiill Wity 'nsfmuanszanidosans
(Bottom-up Agenda Setting) anuiineawas (Wallace, 2018) na1ha stLﬁuﬁgﬂuaq{mmmsﬂiﬁ%’u
arwaulasuusLiin n1sues wagnislita fesnsiilannu fo #MeToo Tud 2017 finszauluymdei
Tanuwsuszaunmsainsgnanasynamasunaeidulssifiussdulaniiiilugmsiasuwlandeusuas
nguunglunalsyseina (Mendes, Ringrose, & Keller, 2019) TuuFunlny ¥1dyas) osun a oysen
(2563) wurkeTuTin #uuuasiedsein ludssaseeuaulannasisuey wdsilnsaduilady
maaueludenszuavdnawhlugnmseAuneluseduuleue

<

N193EAUNITNYINIUALETILATOUE (Resource Mobilization) tunalndfgydnusynisnds uda

[y

A135 uay wean (McCarthy & Zald, 1977) 88une21Aud S avesnaind oulwanisdanud uoy fu
ANENANTA LN TEANNINEINTAN %aé’muaaulaﬁﬂg‘ji’aﬂ'ﬁzmumﬁﬁjﬁastiamGquuLLaz%aai’wﬁ’ﬂ
prunaasiud n1sszanvuoaula (Crowdfunding) niuuwanilasumey gelnlassnismedsay
annsaszandulaeneiussansam wuuse way winesidsn (Bennett & Segerberg, 2013) L@U®
wwAn "msnszriidadenles (Connective Action) flesunenndedsnuseulauslnalanyuiiaius
Tumaideulmmsdsnilalaenss fessdouniey ALS Ice Bucket Challenge fiszauyulainnna

o w A

115 anuneaarsansglunanieduiibiou 9 uazame (Ni, Chan, & Leung, 2014) wu1JadadAgfe
NITHANNATUTENINAMNAUNAUIY N15TAIUTIN waznstydnSnaniedenn Tudseimalne 1536
Wana (2564) wurunannesudedenuseulauviglunisseauanuviswmiensaiiniuniadaiud

2563 7lA98195901591a2 N9
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nsaTLsnaduneyiis1unaiaaula (Pressure Building) lunalniidedanuseulaulslunis
uinfUlmAansasuwUasleuts mslsl (Tarrow, 2011) efwiefimguilassasdenanisnisiios
1 anudisavesnaedeulmvndieutuegiulenmauazvownsiidalnUsssneuanasadsvinane
nszvaunsdadulananindles wasgannedeseulautuunaniesuniey weludsersuasionss
nadfulaogeiszAvEnn uasimad (Castells, 2015) 371 Tugaddvia srunavesnmdnwaidauddy
poANYpUsTIIMINEdies maedeulmlifaleamsaass Inganmdnua nndsiunalaosns
a5 Faunsdl #DeleteUber Tull 2017 fiawmaly Uber nosuiunlsuneuagideugudms (Ma, Quu,
& Mian, 2018) luuszinelng g3dni Unie (2563) wuriuswuiin #SaveVanessa ANNINATUIINAGY
thlugmameudoatouazmaasuasnlsuensnsaaeuniidnniies

N353 suiAuAfR a1s150se (Public Opinion Shifting) Lﬁuﬂalﬂﬁ'mywmaﬁq@ 99970013
Wasuulasiidhiunaserdemaudsurmuidonararouvesyeiluanai nouinseulasamsiina
yosneWuaL (Goffman, 1974) uazuuAamsfinseuyseifuiiauilag alul way wwunesa (Snow &
Benford, 2000) 85 uUnBAMNAIA YIBINTYNANEN LD asaTuAY LAz saTUAY LN
ansnsniry Aedsnusaulavidalonialminausnsounisfianumadoniininisrmnssundnludsay
maadesauyanaidunagnsiiduszansnings U3a uazany (Brik, Orfali, & Banice, 2017) WUIN3
iUszaunsalaufiannsnassanuiiuendiulalussduiiandinnmsiiaueveyaifisses i
foe13feuaIley #HeForShe 713151l UN Women Tuil 2014 fiviaueysmeslyannanumidion
mamady "Japvesyvend lulviies “ﬂagméuawgmja" (UN Women, 2018) Tulszinalny U3
1A Aguanade (2565) nunmaiiausiiessninvesauluyuvy LGBTQ+ nudedanusaulauys
anefuaziiuarialaluaavanvaneane

dmduunaznalniudsdivesida was w1 (Fukuyama, 2021) Innwardaneisuvesdodan
ooulaudnanaiudemilaranuiunuuazoisunisunss vilnssiudureuunddnlulnfun
aulaniians Ssedni Mussaning (2563) Inmsszamdnensuudedsausoulaveaiiluganla

wiiealunsnszateninens sed Giane (2564) Houi1n13asausinaduenainlug "Twussunis

gnLan" (Cancel Culture) H19AULTUSIIY @UNSLUASUTAUARTYDINNALS 09 "o Aasou"



Page |78
MIFATEMINYING UNINLBeTUInS U9 2 aUun 3 (Auengu 2568 - SUINAL 2568)

Multidisciplinary Journal of Shinawatra University, Volume 3 Issue 3 (September — December 2025)

(Echo Chamber) wag "n13znseseya” (Filter Bubble) Aivilvylynuiiiuiiienidennassiuauiie
WAL anufknsies (Pariser, 2011) lawdiouls
lngagy nalnisdusenisvesdedinuesulavlunmsiumdeulssnuasisaslulainulenyin

N wallnudeulaaavaaasudsiulaziu 151905a (Rogers, 2019) ¥1Aud5avesnstuindou

(% '
=1

Usziiuansisarnudediruesulautuseiunisnaunaunalnantosnsdinagys Inerndediauiunnig

'
v A [

Fiunaidles Tamsssy warweluladfianizianzas mmﬁwmaé’wﬂayﬂam'ﬁsﬂmau@aszmwmiagw

mnuiushlusserduiunmsasansasuuladididilusyezen

4. nsdifnwnstunaeudnunudodnuseulay
nstundeudinunuiedinuooulaniduumngmsniddyivandmiiundiveanalulagnig

deaslumsisuudammedinuuarnisndes sislussiulanuasseiulsama nsddnwaey weln

wiladadeanudnsanazveditnvesnisivdediauesulaulunistuedsulseiiuansisusladnau

'
a

839u Tuszaulan Usingnse Arab Spring Miaduluyisdaned 2010 fanansd 2011 iuseensdfey
vaan15lvdsdnusoulanlunisszaunaionmiessuaumnanis 181150 wae gawu (Howard &
Hussain, 2013) ¥lwLiua1 Facebook, Twitter Waz YouTube nangiduin3osdlodrdglunisusvaiuau

n1syuuukazwustuveyangndanuandenseuanan lnganizlunsalddun wilumna "We Are All

Y

'
= U

Khaled Said" Uu Facebook fifinnun1 400,000 au funumdrdalunisseaunanisussniiidnga
yrvistadunEunmesn1sufsn (Tufekd, 2017) udodirmeaulavaziiunumaide uasivng (Safar,
2019) Wfioua Jasdedue wwu mmmﬁlaugwmmwgﬁaLLazmiﬁqﬁmﬂag%’U%’u gauﬁéauﬁﬁﬁ’zﬂumi
nsznuawlunelavesUssvuguiy wiensd BlackLivesMatter 713 unulud 2013 wagnaneidu
Usngmsnsgaulanlud 2020 wdsn1deTinvesnesa Wassn A13Te (Carney, 2016) 321 Twitter
mewﬁﬁ@umsa;ﬂmmmwﬁfﬂLﬁ'snf“f‘umsLﬁEJ%%mmamuﬁaoﬁ'wmﬂqummmaaGﬁim lne3nle
msdunumassafiunsnszeessmInilunaeunasesunaneriudydnuauesnsiadeulmuazgn
ilulalunisusenasialan (Buchanan, Bui, & Patel, 2020) ¥19n15U5ea3d 2020 HnMs5eaunUETY
unanNoTun19Y TIuAUNIT 90 anuneaanIansgdmiuesAnsTivIunTuATNgRTITINLT B R

(Anderson, Toor, Rainie, & Smith, 2018) #30UUIUNS MeToo ManTulud 2017 Wetnuansedas i
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arlu (Alyssa Milano) Tsuswuiiniiuu Twitter Wiladamulvgndeursuszaunsnignaisasdinmane
ety 24 Blus Fnrslaussudininn 12 arueds wed uazaay (Mendes, Ringrose, & Keller, 2018)
WuiwﬁaﬁaﬂuaaﬂaﬁlgtﬂmﬁuﬁiﬁﬁmzﬁaLLﬁaﬁuUﬁxaumsajﬂwsgﬂaﬂmmmqLWﬂ%aLﬂagﬂﬂﬂﬁy’ﬂué’mm
ARIN-W5dUA (Clark-Parsons, 2019) 1A udNS9vesNsLARBUlEL19IN N SHANKALTEM NS
La'WL'%laqéauuﬂﬂaLLazmiL%'amIsNﬁ’wszlﬁumqﬁmﬂmm%a yhlnsyaunsamuinaneidulssdu
naniiles Uilugnisiasuntasulevisuagngmanglumateyszina (Fileborn & Loney-Howes,
2019)

dwduuundsemalng maedeulimsmaifiesvesaugulyailumed 2563-2564 iuiaoens
dndnosmslydedsauooulau Vv duua (2564) wua Twitter uuwanviosamdnitlalunis
AomsuazUsranunuszmnsgeng Tasinislsussusinenay wwu flenvulanien #Ussrsulanuen
way #ieu(Tui) ieszymgnisauazanuiivuyy dnvaziaudenisludunuihidaiau wie "dev

n3gA" Far8anAUdeslun1sgNALTUARNINYMUNELANNITYNAIUANGT (8550905 dneusny,

[
v v a

2563) dnviadainasty "y waztausssudavlunisdeansnianisiies wevilnuseipudurounlaae

Tuuarfagaauaulavesausulug (AM56 Wana, 2564) 150N135UTIANTUFMINARULAZUAT YN
91n1A Wzt PM 2.5 wandbmiiunslyveyaivenmanseugiunisdoansieensua s

Unes (2563) wuauauiin HuPM25 dunsann wasuniewie lasuanufisuesnswnnluyiingae
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ABSTRACT

The transportation industry in Thailand plays a vital role in the economy, particularly road
transport, which accounted for 79.48% of total freight volume in 2022. Meanwhile, the parcel
delivery sector has rapidly expanded in line with the growth of e-commerce, with over seven
million parcels delivered daily. This reflects the importance of corporate image and service quality
in influencing consumer decision-making. The present quantitative research aimed to examine
these factors in Mueang District, Songkhla Province. A total of 400 respondents were surveyed
using a structured questionnaire, and the data were analyzed through descriptive statistics and
hypothesis testing. The results revealed that most respondents were female, single, held a
bachelor’s degree, and used parcel delivery services more than six times per month. Flash Express
was the most preferred company, mainly due to punctuality and the ability to track parcels in
real time. Overall, respondents rated both corporate image and service quality at a high level,
particularly in terms of organizational identity, reputation, and honesty. Moreover, occupation
significantly influenced service selection at the .001 level, while gender showed no significant
effect. In conclusion, corporate image and service quality are crucial determinants of parcel
delivery service selection. The findings provide practical insights for logistics companies to design
effective strategies, improve service delivery, and enhance competitiveness in Thailand’s highly

competitive parcel delivery market.
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A1519% 4 HansVAdeUALLANANYBINsAnduladenlyusng

Ay nauSeuiiioy Mean NanAgau | Sig. Ghl
el Ll 4.30 t=-1.879 |.061 Tuumneng
AN 4.42

1nA1397 4 nurmsisudisunmseduladenlausmsmumealagly Independent Sample
t-test meiﬁt,ﬁuiwmLaﬁsmaa;}mauawjmjumwmﬁ’mﬁﬂﬁaa (¥ Mean = 4.30, )4 Mean = 4.42)
uAAT Sig. = 061 annseRutivddy .05 wananuwanasfenalnduivddymeada Fatume
laladinanemsdinauladenlauinisvuasita
mﬁmiwﬁmsmaaawmm (Multiple Regression Analysis)

faudsaa: msdnauladenly

MkUsdase: lndnwa, Toudes, an1nkInasy, N15IMUINTG, N1IANNDIENINYARS

AN 5 AduUsEansn1sanney (Coefficients Table)

AuUsdasy B (Unstd.) | Std. Error | B (Std.) | t Sig.

(Constant) 194 122 - 6.504 | <.001
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Londnal 211 040 244 | 5285 | <001
Foides 141 035 188 | 4.063 | <.001
ANNUINAB 086 037 097 | 2321 .021
nsling 232 042 249 | 5463 | <001
MsAAnesEISYARA | 170 037 196 | 4539 | <001
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Wod1Agynead@nnea (p < .05) lngdulsnidnsnageande n1sluuinis (B = .249) se3a37fe

wnanva (B = .244) uaz M3faneszmnsyaaa (B = .196) wanslmituivademantidinanangfnssy

nsinaulaaenlye1NAuT

fkUsanu: nrsdnauladanty

AikUsdasy: MNNUIWRTe, NINDUAUBY, AMLAINITA, NSIUIAIUINIG, ANUaN NoRUlEY, N15F0E13

, ANUTRERY, ANULUAY, AU

AN 6 ANduUSEENSN150nneY (Coefficients Table)

AuUsdasy B (Unstd.) | Std. Error | B (Std.) | t Sig.
(Constant) 599 107 - 5.572 | <001
AUUeTe 141 035 156 4.006 | <.001
NM9MBUALD 016 033 020 0.479 | 632
AYINANNNS0 079 038 093 2.107 | .036
AswIRIUsIs | 155 042 178 3.711 | <.001
asanmesuley | 037 039 044 | 0971 332
nsdedns 108 040 125 2.685 | .008
audedng 181 037 212 4.854 | <001
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1988; Kotler & Keller, 2016)
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