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Abstract

The objectives of this study were to 1) develop a digital public relations website. of the Digital
Media Technology and Mass Communication Technology course 2) assess the quality of the digital public
relations website and 3) study the satisfaction after using the digital public relations website. Select an
accidental sampling method of 200 students, consisting of 100 students of digital media technology and
mass communication from Rajamangala University of Technology Krungthep and 100 Mathayomsuksa 6
students. The research tools were: 1) the digital PR website 2) the quality assessment form of the digital
public relations website that has passed the question-to-object coherence (I0C) assessment; and 3) the
satisfaction assessment form after using the digital public relations svebsite that.has passed. the question-
to-object coherence (I0C) assessment. Use a 5-level estimationiscale.

The results of the study showed that 1) The website of the Digital Media Technology and Mass
Communication Program presents information and publicirelationsabout digital media technology and
mass communication. By integrating modern technology. and media, such as RPG Maker MV games, e-
books, QR codes, photos, video clips, infographics, and digital signage; public relations through a screen
with a network system, which contains details and components in 4 parts as follows: (1) About Us is a
window of basic information about the field, consisting of courses, student competency, lecturers, staff,
landmarks of DC, and alumni information. (2) News and\press releases The branch's news and events
information window consists of announcements, events, and contest entries, (3) The digital library is the
window of information presented in the formof digital media, including the photo library, video library,
audio library, e-book library, project library/ and (4) Contact Us is a communication channel with
additional information about the field of study, consisting of location, Facebook, website, contract, e-mail,
line, YouTube channel, etc. 2) Theoverall quality assessment results are at the highest level, with an
average value of 4.73 and a.standard deviation (SD) of 0.48; and 3) the overall satisfaction assessment

was at the highest level, with a mean of 4.71 and a standard deviation (SD) of 0.51.

Keywords: Digital Public Relation, Digital Technology, Website, Innovation Media and Technology, Digital

Medlia and Mass Communication Technology
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